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Nk=kksa ds fy, funsZ'k

1- bl ç'u&i=k ds feyrs gh Åij fn, x, fu/kZfjr LFkku ij viuk

vuqØekad fyf[k, A

2- fdUgha ik¡p ç'uksa dk mÙkj nhft, A

[This question paper contains 4 printed pages.]

Your Roll No...............

P.T.O.(1000)

6408 4

^isM U;wt* rFkk Hks"k&ifjofrZr (fNis gq,) foKkiuksa tSlh ço`fÙk;k¡

i=kdkfjrk dh uSfrd fo'oluh;rk ,oa v[kaMrk dks fdl çdkj

çHkkfor djrh gSa\ lekykspukRed foospuk dhft,A

8. Critically analyze the role of social media platforms

in the production, amplification, and dissemination of

misinformation. In this context, evaluate how ethical

guidelines and regulatory frameworks can operate in

a complementary and coordinated manner to effectively

address this challenge.

lks'ky ehfM;k IysVQkWeZ }kjk Hkzked lwpuk (felbUQkWesZ'ku) ds fuekZ.k]

çlkj vkSj foLrkj esa fuHkkbZ tkus okyh Hkwfedk dk lekykspukRed

fo'ys"k.k dhft,A bl lanHkZ esa ;g ewY;kadu dhft, fd uSfrd

fn'kkfunsZ'k vkSj fu;ked ra=k fdl çdkj ijLij iwjd ,oa lefUor

:i ls dk;Z djrs gq, bl leL;k dk çHkkoh lekèkku çLrqr dj ldrs

gSaA

9. Critically examine the significance of inclusive

representation in media ethics. How can media

platforms be held accountable for biased, stereotypical,

or exclusionary representations of marginalized

communities? Discuss with suitable arguments.

ehfM;k uSfrdrk esa lekos'kh çfrfufèkRo ds egÙo dk lekykspukRed

ijh{k.k dhft,A oafpr leqnk;ksa ds i{kikriw.kZ] :f<+c¼ vFkok

cfg"dj.kdkjh çfrfufèkRo ds fy, ehfM;k eapksa dks fdl çdkj

mÙkjnk;h Bgjk;k tk ldrk gS\ mi;qDr rdks± lfgr foospuk dhft,A
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3- lHkh ç'uksa ds vad leku gSa A

4- bl ç'u&i=k dk mÙkj vaxzsth ;k fganh fdlh ,d Hkk"kk esa nhft,] ysfdu

lHkh mÙkjksa dk ekè;e ,d gh gksuk pkfg, A

1. How can media ethics be defined and conceptualized

within the field of communication studies? Critically

examine its relevance in contemporary society.

ehfM;k uSfrdrk dks lapkj vè;;u ds ifjçs{; esa fdl çdkj

ifjHkkf"kr ,oa voèkkfjr fd;k tk ldrk gS\ ledkyhu lekt esa

bldh çklafxdrk dk lekykspukRed fo'ys"k.k dhft,A

2. What are the main theoretical approaches to media

ethics as outlined by Stephen J. A. Ward? Discuss

their implications in detail.

LVhQu ts- ,- okMZ }kjk çfrikfnr ehfM;k uSfrdrk ds çeq[k lS¼kafrd

n`f"Vdks.k dkSu&dkSu ls gSa\ buds fufgrkFkks± dk foLr`r foospu

dhft,A

3. What does the concept of the “culture industry,” as

developed by Theodor W. Adorno, signify? To what

extent is it applicable to the contemporary media

landscape? Critically evaluate.

fFk;ksMksj MCY;w ,MksuksZ }kjk çfrikfnr ^laLÑfr m|ksx* dh voèkkj.kk

ls D;k vfHkçk; gS\ ledkyhu ehfM;k ifjn`'; esa bldh çklafxdrk

dk lekykspukRed ewY;kadu dhft,A

4. Critically examine Noam Chomsky’s “propaganda

model” of media. How does this model illuminate

ethical concerns and structural constraints within

contemporary journalism? Discuss.

ukse pkWELdh ds 'çpkj ekWMy' dk lekykspukRed ijh{k.k dhft,A

;g ekWMy ledkyhu i=kdkfjrk esa fufgr uSfrd ljksdkjksa rFkk

lajpukRed lhekvksa dks fdl çdkj mtkxj djrk gS\ foospuk

dhft,A

5. How does  S tephen  J .  A.  Ward  conceptua l ize

“objectivity” in journalism? Critically discuss its

philosophical basis and practical implications.

LVhQu ts- ,- okMZ ds vuqlkj i=kdkfjrk esa fu"i{krk (vkWCtsfDVfoVh)

dh voèkkj.kk D;k gS\ blds nk'kZfud vkèkkj ,oa O;kogkfjd fufgrkFkks±

dh lekykspukRed foospuk dhft,A

6. What are “normative theories” of media? Critically

ana lyze  how these  theor ies  cont r ibu te  to  an

understanding of the ethical roles and responsibilities

of journalism.

ehfM;k ds ^ekud fl¼kar* (ukWesZfVo F;ksjht) D;k gSa\ ;s fl¼kar

i=kdkfjrk dh uSfrd Hkwfedkvksa ,oa mÙkjnkf;Roksa dks le>us esa fdl

çdkj lgk;d gksrs gSa&bldk lekykspukRed fo'ys"k.k dhft,A

7. Critically analyze how practices such as paid news

and disguised advertisements undermine the ethical

credibility and integrity of journalism.


