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1.     Write„your Roll No. onothe top immediately on receipt of this question paper.
2.     Attempt all the questions.                 a
3.     Part of the questions to be attempted together.
4.     All questions carry equal marks.
5.     Answers may be written either in English or Hindi; but the same medium should

be fised throughout the paper.

EEfii±iaETELRE
I.     iH HIT-tTa ia ice a ¥qI` te TTF iatiiRa RT TR an]T 6giv iaTRa¥ I
2.    whmaENdri
3.      Hch. ifr am ngaTenera@.Pe I

4.     whHjft} `3fqTHFFT€.I
5.    iHm-ira tFTen 3aeTh ian ia5fl FT rna. ap, afinwh3ird. iITqTapFT

a in fflfeT I
i

(a)   Define entrepreneursllip. Critically examine the key traits and competencies
re'quired  for  a  successful  entrepreneur  in  tlie  contemporary  business
envirorment.

development?

(9)
@)   Analyse the role of entrepreneurs in economic development. How do tbey

contribute to innovation, employment generation, and balanced regional

(9)
OR

(c)   Explain the entrepreneurship process in detail. Discuss how environmental,
economic, and social factors influence the emergence of entrepreneurship.

(9)
(d)   Evaluate any two major theories of entrepreneurship. How far are these

theories relevant in explaining modern entrepreneurial behaviour?             (9)
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2.

3.

4.

_I.

innovation contribute to opportunity recognition in entrepreneurship?

(a)   Discuss the classification and types of entrepreneurs. How do different types
of entrepreneurs contribute differently to the economy?                              ,(9)

@)   Explain  the  concept  of  social  entrepreneurship.  Illustrate  how  so6ial
entrepreneursaddresssocietalchallengeswhilemaintainingsustainability.

(9)

OR

(c)   Describe the concept, structure, and evolution of family businesses. Analyse
the managerial challenges faced by family firms.                                            (9)

(d)   Examine the role of women entrepreneurs in 'India. What challenges do they
face, and what measures can promote their growth?                                    (9)

(a)   Explain the process of generating business ideas. How do creativity and_   1'_   ='-_  a,

(9)

a))   Discuss the importance of a business plan. Elaborate on its key components'rY^

and its role in attracting investors.

OR

(c)   Analyse the challenges involved in managing irmovation and scaling up a new
venture. Suggest strategies to overcome these challenges.                           (9)

(d)   Critically examine the reasons for failure of business plans. Support your
answer with suitable examples.                                                                            (9)

(a)   Explain the concept and process of resource mobilization in entrepreneurship.
What types of resources are essential for a new venture?                          (9)

(b)   Discuss various sources of flnance available to entrepreneurg, including
traditional and eme.rging sources. Evaluate their suitability for startups.

(9)

OR

(c)   Explain the concept of venture capital and angel investment. Analyse their
role in the growth and success of startups.,                                                     (9)

(d)   Discuss the importance of business incubators in supporting entrepreneurial
ventures. How do they facilitate startup development?                                (9)

t
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5~.     Write short.notes on any three ofthe`follovying ,:I

(a)    Corporate entrepreneursfiip

(b)   E1.ements of a funding proposal

(c)    Capit`al structure decisions: in new ventures

(d)   Marketing mix strategies for startups

(e)    Government initiatives for promoting ientrepreneurship in India

(3x6)

I      (3T)  {r!qiin a TRaqufha rfui HqrfuaillaHrfaqT aiaTa{OT ti ngiF qtFa ed a itr
3maRE HIr wh 3ife Funds ifl -fflTalqiiHq`-iain irmi                 \(9 )

a)  rfe iaqm¥qfan ch agiviitfawhiiftri a aqfflR (innovation), in
FT 6ft{ ti9fin aft faErm a isa in ta ¥3                                (9)

EEill

(a)  3rfu `9[.in ch iaRT a iHien irmi ed iftltr iaT qalRE, rfu at
•]mTis iffllaT Grfu i} 3qua a tsa Hrfu ed ¥i                            (9 )

(a)3rfua.caaqgriasiFrgivaeien9Pe3Eqthqa5Ra
ed. ¥ a iaiEfa ian HRfPe ¥3                                                    (9)

2.    (er) 3Hin. if ifro 3ir Hq5Tif R ed rmi iaftr HE5i{ i± ed H± ti
an-3TFTT a{a a isa in aa €.?                                                   (9)

(a)   qfflTfe]peIT 3rfu  (social entrepreneurship)  ch  3RIRUTT ift glen ael  HE
rmiaTHfflfhaediinq][TedgrH"TPean.ffltFTTanifaed
¥1                                                                                                                                                    (9)

Brirm

(a)  qTRaTR5 and  (family business?s)  ifl  erauRUTT, ch  3ife iarm 5T rfe
irm` qTRqTRqT ffi E[{T ant ifl ri an riETEha grin. 5T iadr
iaftr[                                                                                                   (9 )

(E)   qTen ¥ qRffli EgRch. a agiv ifl iaa" iifdri a iaFT giv ffl enq]T q5ch
¥, 6ie 3F5t qu ch qgfaT aii± to iHT sum ifu en ed €.?                (9)
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3.      (er)  -qulqtliRch iawh. (business ideas) qfrtRFTed`qfrfuthq[qTdPrRTT15rfu

ti3TqH<thtT5med¥        L       3irErrmaeinaa¥7            (9)

a)  iarfu TaFT  (armTPe in) ifr q5a tR ed difet EHa iHgr qEa# air
iEN ch fflTife edS EHafr agiv iFT iaRE a whirmi               (9)

Ch"tlT                                                      „

(H)  aaTaR i± Hch Sis FT ]p Ggq a qs th TR a' wh (scaling up) ¥ rfu
ae. en iawh trmi ET ae. a iaqEa ifr Pe TUTffi iFT g5iit::I a.I

(9)

(a)  iarfu taFT Eft iatrm a ed tfr -tMm`iti]tHiFT iaaTh ap! 3qgqH Gel
i± rm wh35{ th tie rmi                                                   (9)

4.     (H)  3rfu a. tifro at (resource mobilization) ch s]qen{uTT 3ife fu jfr qTqT
aPrftl FT iTT t!aq ifr to ifa Ha5R i± rfuFT 6ma¥qaFT ¥?                          (9)

(a)  3Frm. t* its 3qaaET iaiET Er iaRE ian. q{ ed dife, iin. qTrfu Gdr Sari
wh rfu ¥I iETErm i± to 3ffi T3qgqHaT EFT rfu€rml               (9 )

I.

(H)  air RE  (Venture capital)  3ft{ ifa ERE   Angel ihvestment) th 3Iqt]I{UIT
ch qTen armi wi3ITH ch qu  3ft{ qq5aaT ¥ 3ffi  agiv qT iadr
trml                                                                                         (9 )

(€)  3aqth ii 3qffiffi ch rfu R a. iarfu FFRE  (business incubators) a
q5EqTRedrfui aedanifriarmchiangaeniREqwhg?          (9)

5.    iai+rtlRqci ti a ia5di th q{ RE ian ice:

(er)  Fife 3rfu (Corporate entrepreneurship)

(a)   tffl HraTa (funding proposal) i} ila

(a)  qT 3Efi ¥ un th (capital structure) ifr ith

(a)  wia]EH ii itr TTan ifro TTFftfin®

(E)  an{a $ 3rfu ch a?rat fa i± to RE qga

(3x6)

(32000)


