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1. -   Explain the .concept and- scape of marketing in MSREs. How has marketing

evolved  over time  ?.

MSREs fi iin ffi  3Tqem|uiT ngj  aa  (scope)c`a tTqae.I  qqq a FTq fin a

rfu ffisIr ¥ i
2.

3.

4.

Define  Market  segmentation.  Discuss  the process  Of market  segmentation,
I

targeting and pdsitioning (STP) with suitable examples.

`fflfflt ia9ha ch qR9ffi as I =qgr 5ed i± fflq rm{ farm, tlgrfro 3iit

fRE iirfro  tRE> ti Fin TT{ ed iafte[.                          1

Define 4P's.  What is  the purpose  of 4P's  in  marketing ?  Explain it in  the

context. of MSREs with  suitable examples.

4p.ch iR9Ttfro iaf* I iin i 4p iffl., ap gap a 7 `8qgr Ear ji qiq MSMEs
tsdr#-fi-iaqqaei       .,

What  do `you understand by the  term Price  ? Discuss  the factors  affec.ting

prichg  decisions  and exp`1ain different pricing strategies use`d by MSMEs.
"iF" FT a  3m5T ffl rf %  ?  gr fatlfqu ffieft i=Tuftfi qfr qqTrfin q5d-qTa

rdTRrdffiiaq3itngvi~Fap`atina;FTTFqfiqTdifihaiFiiqfFT
-ch i-qifel

5.     Explain  the  role  of middlemen  in  distribution  channels.  What  are  the

advantages  and disadvantages  of middlemen ?
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What  do  you  mean  by  Promotion  ?  Discuss  various  promotion  tools

like  advertising,  sales  promotion  and  personal  semng  with  `suitable

examples.

qin a  3]TqEFT HT ma=± %  7  igiv, fan ririFT  3ife tFfro ian life fflTuF

iqin eneTffi H sqgr ed HRI ed q3iat]

What is. the prodrct life eycle ?. Explain .in detafl the marketing strategies to

be implemented at each stage of the prodrct life eycle.

gqT= ffi-qgr apT .%  ? gqT= iRE-iq3F a ffi+e]a wi E enrf wh wh iife

TTffi di iirRifr iET@T REi

8.     Write short notes  on any fbree  of the fouowing :

fTFrfTafu ¥ a fffi ffi TR ffa!ta firfin° fan :

(Z)     Market positioning

6rTrm iffi iarfu

(Z£)    Packaging  Strategies

ffi wiiRET
I   (€Z£)  Approaches  of Logistics

RE dith giv
(I.u)   Managing  Brand .Strategies

ife FTffi ffl rieFT I
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