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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2. This question paper contains 3 questions.
3. All questions are compulsory.
4, The marks for each question are mentioned against it.

5. Internal choice is provided in each question. Attempt

only one option in each.

6. Answers may be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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(a) What is Social Media Marketing? Explain its scope
and benefits. (10)

OR

(b) “Marketing on social media is a conversation,
not a broadcast.” Discuss the implications for

brand managers. (10)

(a) Explain key performance indicators such as
conversion rate, amplification rate, and applause
rate. (10)
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OR

(b) Discuss methods of measuring effectiveness of
social media campaigns. (10)

(a) “Content is king, but context is queen.” Explain
this in relation to social media sharing. (10)

OR

(b) Explain the concept of “Social Media Ethics” and
why it is critical for brands today? (10)
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