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2.      This  question  paper  contains  5  questions.

3.      All  questions  are  compulsory.

4.      The marks for each question are mentioned against it.

5.      Intemal choice is provided in  each question.  Attempt

only  one  option -in  each.
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but the  same medium  should be used  throughout  the
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1.      (a)  Explain  social  Media Marketing  with  examples.

(12)

OR

(b)  Discuss  the  future  of social  media  marketing.
(12)

2.      (a)  Explain blogs  and  forums  in  detail.                     (12)

OR

(b)  Discuss   social   networking  platforms   and  their
impact.                                                                                     (12)
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3.      (a)  Explain  the  process   of  selecting  platforms   in

SMM.                                                                                       (12)

OR

(b)  What  strategies  ensure  "Accessibility"  in  digital
content product`ion?                                                        (12)

4.

5.

(a)  Exp`1ain   conversion   metrics   in   social   media
campaigns.                                                                          ( 12)

OR

(b)  Discuss  engagement  metrics  in  SMM.               (12)

(a)What    are    the    best    practices    for    "Brand
Storytelling" through short-form video sequences?

(12)

OR,

(b)  Discuss  ethical  considerations  in  SMM.           (12)

(E) € rfu fro Th qTan th qTRIT rml
(12)

en

(F)  iha RE TTan i} th tR ed tfiPei    (12)

P.T.O.


