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5. Explain the strengths and limitations of print, [This question paper contains 4 printed pages]
electronic and web-based media in fashion
communication with examples. 15 Your Roll No. D eeeesscccccennsccccnnns
B IO F e, ORI ST a9 S1. No. of Q. Paper . 5767 I
difear 1 sl IR direll @1 IeIeT dfed
HHAST | Unique Paper Code : 2204000035
6. Differentiate between the following: 15 Name of the Paper + Fashion and Media
Frffad J | ofay ' $Hifsg - Name of the Course : B.A. Program
(i) Fashion Styling and Fashion Photography UGCF
ol 5 AR B2 Semester : VI
(ii) Fashion cycle and Fashion movement . .
&g T AT BT TS Time : 2 Hours Maximum Marks : 60
(iii) Blogging and Vlogging Instructions for Candidates :
ST ST MR heniist 3 R Py

(a) Write your Roll No. on the top immediately

7. Write detailed notes on any one of the - ; :
on receipt of this question paper.

following: 15

- : gST-95 &% UT BF UX g S 9¥ SAYAT
Freifafas & & Bl o o forga feoroft fafa: ENhil g g
(b) Attempt four questions in all.
F AR TR U9 & Y |
(c) Read the questions carefully. Support your

(i) Fashion Journalism
BT TAHIT
(b) Fashion Adoption theories

e K . answer with the help of illustration
FOROR wherever required.
Ul I A T U el AT N, [T &

eIl 9 3799 I T GHLT BR |
4 200 P.T.O.
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(d) Answer may be written either in English
or in Hindi; but the same medium should
be used throughout the paper.
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1. Write short notes on any three of the following:

5x3=15

e § 9 Rl a0 o) e fewen faRga:
(i) Fashion Photography

BT IS TH]
(ii) Stages of Fashion Cycle

B TH B GAL
(iii) Fashion Journalist

ERIEBECIRY
(iv) Visual Communication

I T
(v) Print media used in fashion

B H ugeh e Hifem

Explain the functions of communication.
Discuss the 7Cs of communication with
relevance to fashion. 15
TUYOT & HE THHART | BIF H ded H U9 &
7Cs 9 =T HioTT |

3.
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(a) Explain how visual merchandising
influences consumer purchasing decisions.
Discuss the important elements used in
fashion visual merchandising ? 8
FHLARY foh FEofarel HeSEioiT hd Sehk SUHhl
& GUE & MOl F gAfad w31 B
e AefeEi d SuE e S A
He@qul Tl 9¥ ==l i |

(b) Discuss how digital media has transformed

fashion communication. 7
== it foh fBfea difsar 3 &9 g9 &=
g g =g fmar B 8

A luxury brand launches a new collection that
becomes highly popular due to its unique
design and branding. Discuss the role and
importance of fashion brands and designers
in shaping fashion trends. 15
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