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(iii) Brand positioning
(iv) Call-to-action (CTA)
(v) Content distribution channels
(vi) Engagement metrics
OR

(b) Design a detailed content calendar for a fitness
brand for one week, including themes, keywords,

and posting schedule.

7. (a) Explain customer journey mapping and its role in
delivering personalized content experiences across

different stages.

OR

(b) Analyze how content marketing, SEO, and social
media algorithms work together to enhance brand

visibility and reach.
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PART-A

(a) Explain the concept of content marketing strategy.

How does it differ from traditional marketing?

OR

(b) Discuss the role of audience segmentation in
effective content marketing.
(a) Describe the importance of brand identity elements
such as logo, tagline, and typography.
OR
(b) Analyze how user-generated content (UGC)

contributes to brand trust and engagement.

(a) What is search intent? Explain its types and

importance in SEO-driven content creation.

OR

(b) Differentiate between on-page SEO and off-page
SEO with examples.
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PART-B

(a) Critically evaluate the role of storytelling in brand
marketing. How does it influence consumer

behavior?

OR

(b) Discuss the integration of AI tools in content
marketing. Evaluate their advantages and ethical

concerns.

(a) Examine the challenges in measuring content
marketing performance and suggest suitable

metrics and tools.
OR

(b) You are given a budget of ¥50,000 to promote a
new eco-friendly product. Design a comprehensive
content marketing plan including platforms,

strategies, and expected outcomes.

(a) Write short notes on any FOUR of the following :
(i) Influencer marketing strategies

(i) SEO audit
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