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hiructions for Candid±
1.     Write your Roll No. on the top immediately on receipt of this question paper.

2.     This question paper contains 2 parts. Both parts are compulsory.

3.     Candidate have to answer All questions in Pa.rt A and Any 3 question in part a.

4.     Questions in Part A carry 10 marks each and questions in Part 8 cany 20 marks
each.

PARTA

Q1-A.Explainthescopeofcontent~marketinganditssignificanceinmodemdigitalmarketing
strategies.

OR
8.  Discuss  the  role  of influencers  in  brand  marketing,  highlighting  their  impact  on  audience
engagement and brand perception.

Q  2  - A.  Define  the concept of keywords  in  content  creation  and  elucidate  their inportance  in
searchengineoptimization(SEO)andcontentstrategy.

OR
8. Analyse the impact of integrating organic and paid promotion tactics within a comprehensive

marketing campaign.

Q 3 - A. Write short notes on:

I-Authoritypresenceincontentmarketing

2 -  Brand content styles

3 - Content promotion techniques

OR
8.  Discuss  the  importance  of metrics  and  analytics  in  tracking  the  Success  and  Rot  of brand
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PART-B

Q 4  - A.  What are the  advantages  of content marketing in terms  of building brand awareness,

establishingthoughtleadership,andfosteringcustomerloyalty?

OR

a. Define brand marketing.  what ` are the contemporary strategies  employed by organizations to

promotetheirproductsandservicesthrougbbrandmarketing?

Q5-A.Howwillyouadaptandevolveyourbrandstrategyovertimetostayrelevantandmeet

changingmarketdemandsandconsume.rpreferences?Expl'ainwithrelevantexamples.

OR

a.Howcanbrandsenhancetheiroutreachviacontentdiscoveryplatforus?Explainwithsuitable

examples.      ,

Q6-A.Howwillyoumeasurethesuccessandeffectivenessofyourcontentmarketingefforts,and

whichmetricsorkeyperformanceindicatorsqul§)willyouusetotrackyourprogress?
OR

8.HowdoyouintendtoutilizesocialmediapLatformsanddigitalmarketingtechaiquestobuildor

promoteanybrands?

Q7-A.Whatmethodsandtoolsdoyouintendtoemploytoconductaudienceresearchandacquire

insightsintotheirpreferences,challenges,andmotivations?

OR

8.Howwillyouensureconsistencyandcoherenceinyourbrand'scontentstyleandtoneacross

differentchamelsandplatforms,whilealsoadaptingtothespecificneedsandpreferencesofyour

targetaudiencepersonas?
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