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Instructions for Candidates

1.

Write your Roll No. on the top immediately on receipt of this question paper.

2. Each question carries internal choice.

3. Parts of the question to be attempted together.

4. Use of a simple calculator allowed.

5. Attempt all questions. All questions carry equal marks.

6. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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Define Business Research. Explain its scope and significance in modern
business decision-making. 9)

Distinguish between qualitative and quantitative research with examples.
)
OR

What is a Literature Review? Explain its objectives and process in business
research. )

A startup wants to launch an eco-friendly detergent in urban India. Formulate
a research question and explain the steps involved in conducting business

research for this problem. 9)

Explain exploratory research design and its methods with examples.  (9)

Differentiate between descriptive and experimental research design. &)
OR

Explain the characteristics and importance of a good research design. (9)

A company wants to measure customer satisfaction across 5 cities.
Which research design is most suitable? Justify with characteristics and

process. )
What is measurement and scaling? Explain nominal, ordinal, interval and
ratio scales. )
What is reliability and validity? How are they ensured? )]
OR
Discuss questionnaire design process and precautions while framing
questions. 9)
Explain sample size determination and factors affecting it. 9)
Explain hypothesis and its significance in research. 9)

Differentiate between Null and Alternative Hypothesis with examples. (9)
OR

A sample of 12 employees has a mean salary 342,000 with SD %3,000. Test
whether population mean salary is ¥40,000 at 5% significance. 9)

A survey of 200 consumers gives the following preferences for payment
methods :
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5.

3
Payment Mode Consumers

UPI 80

Debit Card 50

Credit Card 40

Cash 30
Present this data graphically and interpret consumer trends. )
Write short notes on any three : (6x3=18)

(a) Inductive vs Deductive Approach
(b) Census vs Sampling

(c) APA Referencing Style

(d) Likert Scale

(e) Ethics in Business Research

(37) =A@ (Business Research) &1 IRING &hiforgl Smefer somaamae
foia o § TR TR IR WE@ F TR FI (9)
(8) el & |y Ui (Qualitative) 3R WA (Quantitative) S & &4
AR T FHTg| (9)
Jrerar
(&) wifewa &@fem (Literature Review) 9T 87 SAMGEII® SMEUM o T8h I3l 3R
qichal St Rl ShioTg| (9)
(T) U W™ TEA WRT A AR B I [Sewie died el dredm 81 U ;e YT
TR FGT 3R =8 e & oy aemiie SEea ST e § aiee R

T R T (9)
(31) @Gﬂﬁ FTGL SIS (Exploratory research design) 3R et faftrl o Semw
RIESEGEEI (9)
(a) auFTE (Descriptive) 3R WARTeE (Experimental ) 3F@em RS & @9 3faR
T T (9)
reran
(@) v 33 MY ST (Research design) @t faaioamst stk weea & =
Edlid (9)
(3) T wO 5 TN A Wk e Rl AT T1E 31 A A1 M RoeT gad Iugad
27 fRvarst stk wfhan & @iy sifrea e difse (9)

P.T.O.
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3. (31) W9 (Measurement) 3R TRl @ B? AR (Nominal), % (Ordinal),

Faue (Interval) 3 U (Ratio) T ot ARAT HQI (9)

(71) fawaeriEar (Reliability) 3R derdm (Validity) o 87 3= e gffdad forar s

27 (9)
Jrerar

(&) werEett e (Questionnaire design ) WihaT 3R T2 IR e @ SR ST arelt

Fraena W = ST (9)

(g) - 3R RO (Sample size determination) 3 & WA e aled SRRl ot

RAT Hifo| (9)

4. (31) uReeae (Hypothesis) 3R &I § Tah Aeeq dl AT FifoTQ (9)

(8) el & |y I (Null) 3R dehfoqsm (Alternative) IReFeaT & 9 iR O

e (9)
Jrerar

(|) 12 FeIRal & U A I 3T I9 242,000 B 3R AMe faEeer (SD) 23,000
Bl e Sifow fF @ SHEer ot 39 a9 5% ardiedl &R W 340,000 ®)

(9)
() 200 IUHFAS & TH G | WA e & forg Ffeiaa mufia wa
T
WA AS AN G
UPI 80
3T wE 50
HisT &S 40
q6hT 30

T ICT FI Wtheh €T H TEIT DG 3 IUeFr T @t e shifegl (9)

5 ol a9 w wfera oot fora (6x3=18)
() IHATHE I IEHCEINCD %ﬁ?’ﬂﬁ'ﬂ (Inductive vs Deductive Approach)

(¥) SFRIOFT S9M AT (Census vs Sampling )

(®) APA e et ( APA Referencing Style)

(®) forre wra (Likert Scale)

(3) e IcrIben SRR ¥ Afdaran (Ethics in Business Research)
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