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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.

2. Each question carries internal choice.

3. Parts of the question to be attempted together.

4. Use of a simple calculator allowed.

5. Attempt all questions. All questions carry equal marks.

6. Answers may be written either in English or Hindi; but the same medium should

be used throughout the paper.

Nk=kksa ds fy, funsZ'k

1- bl ç'u&i=k ds feyrs gh Åij fn, x, fu/kZfjr LFkku ij viuk vuqØekad fyf[k, A

2- çR;sd ç'u esa vkUrfjd fodYi fn;k x;k gS A

3- ç'u ds Hkkxksa dks ,d lkFk dhft, A

4- lk/kj.k dSydqysVj mi;ksx dh vuqefr gS A

5- lHkh ç'uksa ds mÙkj nhft, A lHkh ç'uksa ds vad leku gSa A

6- bl ç'u&i=k dk mÙkj vaxzsth ;k fganh fdlh ,d Hkk"kk esa nhft,] ysfdu lHkh mÙkjksa dk ekè;e ,d

gh gksuk pkfg, A
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1. (a) Define Business Research. Explain its scope and significance in modern

business decision-making. (9)

(b) Distinguish between qualitative and quantitative research with examples.

(9)

OR

(c) What is a Literature Review? Explain its objectives and process in business

research. (9)

(d) A startup wants to launch an eco-friendly detergent in urban India. Formulate

a research question and explain the steps involved in conducting business

research for this problem. (9)

2. (a) Explain exploratory research design and its methods with examples. (9)

(b) Differentiate between descriptive and experimental research design. (9)

OR

(c) Explain the characteristics and importance of a good research design. (9)

(d) A company wants to measure customer satisfaction across 5 cities.

Which research design is most suitable? Justify with characteristics and

process. (9)

3. (a) What is measurement and scaling? Explain nominal, ordinal, interval and

ratio scales. (9)

(b) What is reliability and validity? How are they ensured? (9)

OR

(c) Discuss questionnaire design process and precautions while framing

questions. (9)

(d) Explain sample size determination and factors affecting it. (9)

4. (a) Explain hypothesis and its significance in research. (9)

(b) Differentiate between Null and Alternative Hypothesis with examples. (9)

OR

(c) A sample of 12 employees has a mean salary `42,000 with SD `3,000. Test

whether population mean salary is `40,000 at 5% significance. (9)

(d) A survey of 200 consumers gives the following preferences for payment

methods :
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Payment Mode Consumers

UPI 80

Debit Card 50

Credit Card 40

Cash 30

Present this data graphically and interpret consumer trends. (9)

5. Write short notes on any three : (6×3=18)

(a) Inductive vs Deductive Approach

(b) Census vs Sampling

(c) APA Referencing Style

(d) Likert Scale

(e) Ethics in Business Research

1- (v) O;kolkf;d vuqlaèkku (Business Research) dks ifjHkkf"kr dhft,A vkèkqfud O;kolkf;d

fu.kZ; ysus esa blds nk;js vkSj egRo dh O;k[;k dhft,A (9)

(c) mnkgj.kksa ds lkFk xq.kkRed (Qualitative) vkSj ek=kkRed (Quantitative) vuqlaèkku ds chp

varj Li"V dhft,A (9)

vFkok

(l) lkfgR; leh{kk (Literature Review) D;k gS\ O;kolkf;d vuqlaèkku esa blds mís';ksa vkSj

çfØ;k dh O;k[;k dhft,A (9)

(n) ,d LVkVZvi 'kgjh Hkkjr esa i;kZoj.k ds vuqdwy fMVtsaZV ykWUp djuk pkgrk gSA ,d 'kksèk ç'u

rS;kj dhft, vkSj bl leL;k ds fy, O;kolkf;d vuqlaèkku vk;ksftr djus esa 'kkfey pj.kksa

dh O;k[;k dhft,A (9)

2- (v) [kkstiw.kZ vuqlaèkku fMtkbu (Exploratory research design) vkSj bldh fofèk;ksa dks mnkgj.k

lfgr le>k,aA (9)

(c) o.kZukRed (Descriptive) vkSj ç;ksxkRed (Experimental) vuqlaèkku fMtkbu ds chp varj

Li"V dhft,A (9)

vFkok

(l) ,d vPNs 'kksèk fMtkbu (Research design) dh fo'ks"krkvksa vkSj egRo dh O;k[;k

dhft,A (9)

(n) ,d daiuh 5 'kgjksa esa xzkgd larqf"V dks ekiuk pkgrh gSA dkSu lk 'kksèk fMtkbu lcls mi;qDr

gS\ fo'ks"krkvksa vkSj çfØ;k ds lkFk vkSfpR; fl¼ dhft,A (9)
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3- (v) ekiu (Measurement) vkSj Ldsfyax D;k gS\ ukeek=k (Nominal)] Øfed (Ordinal)]

varjky (Interval) vkSj vuqikr (Ratio) iSekuksa dh O;k[;k dhft,A (9)

(c) fo'oluh;rk (Reliability) vkSj oSèkrk (Validity) D;k gS\ mUgsa dSls lqfuf'pr fd;k tkrk

gS\ (9)

vFkok

(l) ç'ukoyh fMtkbu (Questionnaire design) çfØ;k vkSj ç'u rS;kj djrs le; cjrh tkus okyh

lkoèkkfu;ksa ij ppkZ dhft,A (9)

(n) uewuk vkdkj fuèkkZj.k (Sample size determination) vkSj bls çHkkfor djus okys dkjdksa dh

O;k[;k dhft,A (9)

4- (v) ifjdYiuk (Hypothesis) vkSj vuqlaèkku esa blds egRo dh O;k[;k dhft,A (9)

(c) mnkgj.kksa ds lkFk 'kwU; (Null) vkSj oSdfYid (Alternative) ifjdYiuk ds chp varj Li"V

dhft,A (9)

vFkok

(l) 12 deZpkfj;ksa ds ,d uewus dk vkSlr osru `42]000 gS vkSj ekud fopyu (SD) `3]000

gSA ijh{k.k dhft, fd D;k tula[;k dk vkSlr osru 5% lkFkZdrk Lrj ij `40]000 gSA

(9)

(n) 200 miHkksDrkvksa ds ,d losZ{k.k esa Hkqxrku fofèk;ksa ds fy, fuEufyf[kr çkFkfedrk,a çkIr

gqbZ gSa %

Hkqxrku eksM miHkksDrk la[;k
UPI 80

MsfcV dkMZ 50
ØsfMV dkMZ 40

udn 30

bl MsVk dks xzkfQd :i esa çLrqr dhft, vkSj miHkksDrk #>kuksa dh O;k[;k dhft,A (9)

5- fdUgha rhu ij laf{kIr fVIi.kh fy[ksa % (6×3¾18)

(v) vkxeukRed cuke fuxeukRed n`f"Vdks.k (Inductive vs Deductive Approach)

(c) tux.kuk cuke uewukdj.k (Census vs Sampling)

(l) APA lanHkZ 'kSyh (APA Referencing Style)

(n) fydVZ Ldsy (Likert Scale)

(b) O;kolkf;d vuqlaèkku esa uSfrdrk (Ethics in Business Research)

(25000)


