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The  management  now  wants  to  improve  its  in-store

communication   strategy   to    enhance   customer

experience  and  increase  sales.

(a)Explaintbeconceptandobjectjvesofmanaging

cr)rntiliini.^^i.: _        .communication  jn  a  retail  store.

(4)
(b)  Identify  the  key  communication  issues  faced  by

SuperMart.

(4)
(c)Djscusstheroleofsignage,graphics,andthematic

communicatjonin,improvingstorecommunication.

(6)
(a)=rxop:na:=ahA°:±=PLementfngaproperstore|oop;ni

°`:=:=1:I:~d__ Pro=uct  display  can  improve  :=s-tro=+eur

navigation  and  sales.

(4)

Write  shortnotes  on  the  following:                 (6X3=18)

(a) Atmospherics

(b)  Point  of Purchase

(c)  P]anogram

(100)
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1.      Write yourRoll No.  on the top immediately on receipt

of this  question paper.

2.      AH  questions  carry  equal  marks.

3.      Attempt  five  out  of the  given  questions.

I.      How   can   the   store  layout   and   display   affect  the

customer's   shopping   experience?   Give  releval„

examples.

(18)
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fixtures,  and  textures
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How  can  a  retailer  use  props,

to  enhance  a  store  display?  Describe  the  concept

LL`J  VY       `/ I+.L ----

of interactive  displays  and  their  benefits  in  a  retailr\  ^\

3.

4.

5.

I   +lil,viov.+|--1      '                                                                           (9,9)

setting.

Whatarethedifferentchannelsandmediumsretailers

can use  for  marketing  communication?                    (18)

What  is  the  significance  of  product  placement  and

arrangementinvisualmerchandising?Whataresome

strategiesforcreatingvisuallyappealingandengaging
(10,8)

product displays?

Whatal.othedifferenttypesofvisualmerchandising

techniques   commonly  used  in  retaiH  Explain  the

concept  of window  displays  and  their  role  in  visual
(10,8)

merchandising.

Whalal.elhoslrategiesformanagingpromotionaland
•   clearance  mercliandise  in  merchandise  management?

(18)

(18)

7.      Case  study  Question-

Alargeretailchain,SuperMart,hasrecentlyrenovated

its  stores  but  is   still  facing  issues  with  customer

satisfaction  and  declining  sales.  Customers  complain

thattheyfinditdifficulttolocateproducts,understand

promotional  offers,  and  navigate  through  the  store

efficiently.

An internal  audit reveals:

•     Poor  and ingonsistent  signage  across  departments

•     Lack of clear thematic communication (no unified

store  message  or  theme)

•     Ineffective  use   of  graphics,  making   displays
`    unattractive

I      Absence of aproper store loop,leading to random

customer  movement

•     Disorganized  product  displays,  making  shopping

confusing

p.T.O.


