
4667A

2.      (ffl)  TEirfu  3iredT€tFchHrsEtrm`         (12)

en

(H)  wiEL TaEtffi t* 5q S fro aEffl Hrh TR ed
diiir`                                                                        (12 )

(iFT)  iHququ a aRT iftfu 3ife iiTalin ch H¥ tftyi
(12)

Tan

(RI)  quququ  S  ffi  dPr  qEfflT  3ir  ackfu  TR  wh
t@iful                                                                                    (12 )

(tFT)  5qiRT iR HT £7 3ed rfu HF trml   (12)

Ein

(F).arm Th TfflRTfEEFH gr TR ed difti         (12)

(2000)

[This  question  paper  contains  4  printed  pages.]

Your  Roll  No ...............

Sr.  No.  of  Question  paper  :    4667A                              L

Unique  Paper  Code                :    2416000005

Name  of  the  Paper               :    SOCIAL  MEDIA
MARKETING

Name  of the  Course            :   COMMON  PROG  GROUP
(SHC)  UGCF

Semester

Duration  :  2  Hours

RT : 2 wi

:    II/IV/VI

Maximum  Marks  :  60

rfe : 60

Instructions  for  Candidates

1.      Write yourRollNo. on the top immediately on receipt
of this  question  paper.

2.      This  question  paper  contains  5  questions.

3.      All  questions  are  compulsory.

4.      The marks for each question are mentioned against it.

5.      Internal choice is provided in  each question.  Attempt

only  one  option  in  each.

6.      Answers  may  be  written  either  in  English  or  Hindi;
but the  same medium  should be used  throughout  the

Paper.
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1.      (a)  Discuss  the  concept  and  scope  of  Social  Media

Marketing.                                                                         ( 12)

OR

(b)  Explain the role of SMM in digital transformation.

(12)

2.      (a)  Explainmicroblogs  and their significance.       (12)

OR

(b)  Discuss   social   networking   sites   as   marketing

platforms.                                                                             ( 12)
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3.      (a)  Explain   goal   setting   and   implementation   in

SMM.                                                                                       (12)

OR

(b)  Discuss  identifying   and  targeting   customers   in
SMM.                                                                                        (12)

4.      (a)  What  is  conversion  rate?  Explain  with  examples.

(12)

OR

(b)  Discuss  social  media  analytics  tools.                  (12)

5.      (a)  Explain video  streaming  in marketing  campaigns.

(12)

OR

(b)  What   is   70/20/10   content   rule?   Explain  with
example.                                                                                (12)
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