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1.     Critically  examine  the- major  challenges  faced by  the  adventure  tourism

industry .and suggest possible solutions.
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2.     Deschbe  the  equipment,  safety  measures,  .a,nd technical  skills  required `for

different types of adventure 'activities.

ffir9]q qEffl{ qfr qRE ffi±±zfi i ice erTaFT 5qq5ti, Sair nd Bit Hrfu

an ¥r apfa qRE  I                                             €
i.

3.     Discuss  the  strategies  for  assessing,  mitigating,  and  managing  risks in
J,

adv,enture' tourism aperations.
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4.     Critically examine the role ofbranding in adrenture tourism and. explain how

destinations  develop  a strong and distinctiv? adventure image.   _
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5.     Evaluate the factors that make a destination suitable for adventure tourism

and examine the challenges in managing such destination sustainably.  Suggest

practical solutions.
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6.     Critically analyze the relationchip between adventure tourism growth and risk

management practices.  Design  a  comprehensive  plan  to  ensure  safety and

sustainability in an adveLture tourism destination.
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7.     Analyze how marketing strategies and consumer behavior influence the growth

of adventure tourism. Prapose an integrated marketing approach for promoting

a new  adventure tourism product.
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8.     Examine the inpact. of global issues (such as climate change and pandemies)

on the future of adventure tourism.
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