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Note : — Answers may be written either in English or in Hindi, but the same
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medium should be used tilrought)ut the paper.
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Parts of the questions to be .attzempted together.
Attempt any ;‘Zve questions.

A}l questions carry equal marks.
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Critically examine the major challenges faced by the adventure tourism

industry .and suggest i)ossible solutions.
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Describe the equipment, safety measures; and fechnical skills required for

different types of adventure activities.
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Discuss the strategies for assessing, mitigating, and managing risks in
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adventure tourism operations.
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Critically examine the role of branding in adventure tourism and explain how

destinations develop a strong and distinctive adventure jmage. -
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Evaluate the factors that make a destination suitable for adventure tourism
and examine the challenges in managing such destination sustainably. Suggest

practical solutions.
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6. Critically analyze the relationship between adventure tourism growth and risk
management practices. Design a comprehensive plan to ensure safety and

sustainability in an adventure tourism destination.
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7. Analyze how marketing strategies and consumer behavior influence the growth
of adventure tourism. Propose an integrated marketing approach for promoting

a new adventure tourism product.
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8. Examine the impact of global issues (such as climate change and pandemics)

on the future of adventure toﬁr-ism.
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