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1.     Write your Roll No. at an appropriate place on receipt of this question paper.

2.     Attempt any four questions.

3.     All questions carry equal marks i.e.15 marks each.

Explain the Public Relations (PR) process and discuss how research, strategy,

and evaluation contrib.ute to an effective PR campaign.

2.

3.

Discuss the concept of publics and stakeholders in Public Relations and explain

why identifying them is crucial for communication planning.

Explain the role of public opinion and persuas.ion as important skills in PR practice

with relevant examples.
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4.     Discuss the importance of corporate social Respons`ibility (.CSR) in building

corporate reputation with relevant examples.

5.   Analyse  how  laws   and  ethics   in  Public  Relations  regulate  organisational

communication. Discuss the consequences of unethical PR practices with suitable

examples.                     .

6.     Write short notes on any three of the following:-

(a) Media Monitoring

(b) Crisis Communication

(c) Press Release

(d) Corporate Identity
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