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6. Whatis assortment planning in retail, and why
is it important for retailers to develop an
effective assortment strategy? Discuss the key
elements and strategies of assortment
planning in apparel retail. 18
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7. Write detailed notes on any one of the
following: 18
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(a) Product Mix
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(b) Distribution Channels
(c) Non-store retail formats
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(c) Attempt five questions in all. Each question
carries equal marks.
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(d) Read the questions carefully. Answer with
illustrations wherever required.
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1. Write notes on any three of the following:
3%x6=18
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(a) Production Marketing concept
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(b) Brand attributes
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(c) Visual Merchandising
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(d) Franchise store
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(e) Personal Selling
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2. Differentiate between any three of the
following: 3x6=18
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(a) Cost-based and demand-based pricing
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(b) Staple, fashion and seasonal merchandise
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(c) Organised and unorganised retail.

(d) Convenience, Shopping and Speciality
products

Discuss the advantages of market
segmentation in developing targeted marketing
strategies. Describe the various methods of
segmenting a market. 18
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. What is fashion trend forecasting, and why is

it important in the fashion industry? Discuss
the qualitative forecasting methods that
contribute to predicting fashion trends. 18
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Explain the Product Life Cycle? Discuss the
marketing strategies adopted during the
maturity stage. 18
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