
2269

5F]Til  ffi  q3F  aPr  6qTen  arm I  c]r`qciqqT  q{t]T
(Maturity stage) 5; fro fflqrf wh qi@ ffro
€ qT ed EBfte I

6.   What is assortment planning in retail, and why
is  it  important  for  retailers .to  develop  an
effective assortment strategy? Discuss the key
elements  ,and  strategies  of  assortment
planning in apparel retail.                               18
qETT  in  i  qTffERT  in  EPIT  %,   ehi  gq{T
faiin\3ff a RE tlq5 RE Er.iTEt3-{ur quTan faE5RRT
q5tm EFffi FErd %? qFtem gr{r in i apfiERT
fro 5} ggr 5i5i  Gfr teriliti`±iT  qt ed E# I

7.   Write  detailed  riotes  on  any  one  of  the
following:                                                                      18

fi5TrtlrucT ¥ a fan qEF t]T fry fan fas :
(a)  Product Mix

- fPrFT
to)  Distribution channels

:faFT  FTeFT

(c)  Non-store retail formats
ir-dr gr FTiFT
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on receipt of this question paper.
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(b)  Answer may be written either in English
or in Hindi; but the same medium should
be used throughout the paper.
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(c)  Attempt five questiohs in all. Each question
carries equal marks.

¥¥H=ffiEFT%Tqj¥[Htfa5TRTenFT
(d)  Read the questions carefully. Answer with

illustrations wherever required.

gTenaqchgF]qSledthengREa,gil
1.   Write notes on any three of the following:

3x6=18

iirrqT=tlTtT i a fa5di ffi q{ fan fRE:
(a)  Production Marketing concept

<5i:iiiiE:i:+   iaii`jTq   e]qqRtJTT

tt])  Brand attributesrfe faas
(c)  Visual Merchandising

gr qtB-fafflH
(d)  Franchise  store

aril-E-qiat
(e)  Personal  Selling-cqrqtFTd  faffl

2.   Differentiate  between,any  three  of  the
following:                                                           3x6= 18
rqHTafam  i  a  fa5E5t  ffi  a;  RE  eiar qffli±  :
(a)  Cost-based and demand~based pricing

enTTEtLeITeTrfca  qa  rfuLenqTfca  gr  fafu
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(b)  Staple, fashion and seasonal merchandise
ermaqE5,  Saffl Ta RE qtg€

(c)  Organised and unorganised retail.
tiiTfca qa © grit aqTqTT

(d)  Convenience,  Shopping  and  Speciality
products
gil, 5ren qa fife RITE

3.   Discuss    the    advantages    of    mark.et
segmentation in developing targeted marketing
strategies.  Describe  the  various  methods  of
segmenting a market.                                        18
aeTa fin quTffi faE5RI at i aTfflT{ faqTTffl
a5 enqfi iqT ed Era I armT Efr farfu E5ta Efr
fafin fRE EFT rfu Era I

4.   What is fashion trend forecasting, and why is
it important in the fashion industry? Discuss
the  qualitative  forecasting  methods  that
contribute to predicting fashion trendso        18S=FT±g¥FT¥=dr#FT¥
qT€fr griHiF RE farffi qT ed aifae I

5.   Explain the  Product Life  Cycle?  Discuss the
marketing  strategies  adopted  during  the
maturity stage.                                                   18
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