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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt any four questions in all.

3. All questions carry equal marks.

4. Make suitable illustrations wherever possible,

5. Answers may be written either in English or Hindi; but the same medium should

be used throughout the paper.
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1. Explain the need for product development and its components with relevant examples.

(15)
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2. Differentiate between creativity and innovation. Discuss any two techniques of
developing creativity. (6,9)
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3. Discuss any four IPRs important to product development. . (15)
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4. Explain the concept of black boxes and glass boxes as key components of product design.
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5. What is the importance of Cost-Value Analysis in product development to improve

design efficiency? - (15)
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6. How do effective packaging, advertising and branding influence customer decision-

making and brand loyalty? (15)
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7. Write short notes on any three of the following-
(i) Inclusive Design
(ii) Materials for manufacturing products
(iif) Types of prototypes
(iv) Post Launch Review

(v) Challenges in product development \ (5,5,5)
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