
[This question paper contains 2 printed pages.]

I

Sr.No. ofQuestionpaper    :      8034

Unique Paper Code

Name of the Paper

Name of the Course

Semester

Duration : 3 Hours

Your Roll No ................

L
I

2203600047

Corporate Communication and Public Relations

B.Sc.  (Pass)  Home  Science NEP-.UGCF

VIII, DSE

Maximum Marks : 90

Instructions for Candidates

1.     Write your Roll No. on the top immediately on receipt of this question pap`er.

2.     Attempt any five questions in all.

3.     All questions carry equal marks.

4.     Answer may be written in Hindi  or English but the same medium should be
followed throughout the paper.
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Q.1' . Define corporate communication. and discuss its n.ature, scope, and significance jn
contemporary organizations. Explain how internal and external communication together
contribute to orgahizatonal effeedveness.
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Q.2. Explain the relatioriship among coxporate identity, corporate ,image, and corporate
reputation. Discuss the role of communication strategies jn shapi.ng these dimensions with
suitable examples.
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Q.3. a) Define Public Relations and discuss its scope, objeedves, and major functions in modem
organizationsi.
b) Explain media relations, CSR initiatives, and event management as important functions of pR.
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Q.4. What are the major steps in planning a PR campaign? Explain the stages of research,
planning, execution> and evaluation in dctail. Support. your answer with suitable illustrations.
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Q. 5. Discuss the inportance Of media plarming in corporate commiinication and, PR. How do
organizations select appropriate inedia channels for different target audiences I.n traditional and
digital environments?
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Q.6. a) What is crisis communication? Explain the elements of an e.ffective crisis communication
plan.
b) Discuss the role of media relations and leadership during corporate crises.
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Q.7. Write notes on any three of the following:
a) Newsle'tters as communication tools
b) Digital PR
c) Content marketing and stcny€elling
d) Reputation moriton.ng
e) Types of crises
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