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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.
2. Attempt any five questions in all.

3. All questions carry equal marks.
4

Answer may be written in Hindi or English but the same medium should be
followed throughout the paper.
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Q.1. Define corporate communication and discuss its nature, scope, and significance in
contemporary organizations. Explain how internal and external communication together
contribute to organizational effectiveness.

7.1, SR dure 9NN fET aur gHeT et F 39% ToE, 87 3R A
& At AT Toe HiET fF aks 3R TeT TR Bawt Geacns gHEder

R YHR Dol & ol
(18)

PTO.



8034 ' 2

Q.2. Explain the relationiship among corporate identity, corporate image, and corporate
reputation. Discuss the role of communication strategies in shaping these dimensions with
suitable examples.

7.2, BldRe ggaE, srke ol 3R ke afiser F uREaReE @9y & vae FiiET
3UgFT 3eRR0T AT & 3w & B F dar Rt #r gffe | T AR

Q.3. a) Define Public Relations and discuss its scope, objectives, and major functions in modern
organizations.
b) Explain media relations, CSR initiatives, and event management as important functions of PR.
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Q.4. What are the major steps in planning a PR campaign? Explain the stages of research,
planning, execution, and evaluation in detail. Support your answer with suitable illustrations.
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Q.5. Discuss the importance of media planning in corporate communication and PR. How do

organizations select appropriate media channels for different target audiences in traditional and
digital environments?
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Q.6. ) What is crisis communication? Explain the elements of an effective crisis communication
plan.
b} Discuss the role of media relations and leadership during corporate crises.
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Q.7. Write notes on any three of the following:
a) Newsletters as communication tools !
b) Digital PR
c) Content marketing and storytelling
d) Reputation monitoring
e) Types of crises
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