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(d) Link between  consumption  and  happiness

wh air i5rfu t± fa wh

(e)  Attitude models  and  consumption

Tap Tifa 3ft{ wh
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1.      Write yourRoll No. on the top immediately on receipt
of this  questi.on paper.

2.      Answer  any  three  questions  out  of  five.

3.      Answers  may  be  written  either  in  English  or  Hindi;
but  the  same  medium  should  be  used  throughout  the

Paper.
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1.      While  highlighting  each-milestone  discuss  historical

evolution  of consumer behavior in detail.                (20)

qdr q5rd Tar TR qtFTFT gTed gq, 3qrfu Tapq5il i±

`iarfu firm T7{ iaRT a ed q¥i

2.      With  the  help  of theories  and  examples  explain how

motivation  affects  consumer behavior?                    (20)

iafelf@j  Sit qT5whi tft H5Tqi]T a HFEIT=¥ fit in 3qfu

qq8T{ ch tan Hrfu ed £7

3.      Elaborate upon the decision making process in context

of consumption.                                                                    (20)

wh a fas a ffiriq. aa tft rfu ffl ffirfe wh
EHEEl

4.,     What  do  you  understand  by  core  cultural  values?

7749

Highlight  their  impact  on  consumption  with suitable

ex.ample.                                                                                       (20)

TF wigs `qF a anEFT fflT rf €7 ETgqH Gen
a qiq qain tR ed maiF ch Hq iftyi

5.      Describe  the  impact  of  AT  on  both  consumers  and

marketers.                                                                             (10+10)

TerE .ffl Gqfudi air iaquTeddi an TR q* wh maTq
ffl wh q#l

6.      Write  short  notes  on  any  tliree  of the  following :
(10+10+10)

iaFTRrfin S a `ca th nI dire iirffi rm :

(a)  Reference  group  and  Aspirational  group'

di HTF 3it rm.th H¥

(b)  Consumption and ethical decision making

wh air ire iife in

(c)  Cognitive bias

wi'-|iffi igiv

P.T.O.


