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1. Write your Roll No. on the top immediately on receipt of this question paper.

3. All questions carry equal marks.

4.  Answers may be written either in English or Hindji; but the same medium should

be used throughout the paper.

j} 2. Attempt five questions in all.
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1.

Explain the role of internal communication in employee engagement, trust, and
organisational culture. How can Indian organisations strengthen communication in

hybrid or geographically dispersed workplaces? (18)
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Discuss the legal and regulatory dimensions of corporate communication in India.
In your answer, refer to defamation, copyright and trademark protection, and

data privacy concerns. (18)
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Design a Public Relations campaign for any one public-interest issue in India,
such as nutrition awareness, waste segregation, road safety, or menstrual hygiene.
Clearly explain the objectives, target publics, message strategy, media mix,

execution plan, and evaluation methods. (18)
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(a) Explain the concept of media planning in a multilingual and diverse country
like India. Discuss the factors that influence channel selection for different

publics.

(b) Compare the relevance of print, television and radio for different audience

groups. (9,9)
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Examine how CSR communication, community relations, and cause-linked
campaigns contribute to reputation building. Support your answer with suitable

examples from any organisations. (18)
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What are the stages of crisis communication? Discuss pre-crisis preparedness,
crisis response, and post-crisis recovery with reference to situations such
as product recalls, industrial accidents, or social-media backlash in any

organisation. (18)
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Write notes on any three of the following :

(a) House journals

(b) Media briefing

(c) Influencer collaborations

(d) Stakeholder mapping

(e) Transparency and accountability (6 each)
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