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1.     Write your Roll No. on the top immediately on receipt of this question paper.

2.     Attempt five questions in all.

3.     All questions carry equal marks.

4.     Answers may be written either in English or Hindi; but the same medium should

be used throughout the paper.5LT-jfL-
1.     iF Fit-TrF ti iin a i=q{ fit TTT iftife t9]FT tR ap]T 6T5rfe fSTRaT I

2.    ia5ffi thTfawh.i±3arrm I

3.    whHffia 3fqTiFm¥I

4.    iH H-t7a ffli3iR 3antIT ice ian F qTqTa. afir, aia5TwhGiTti ffl qTan FT

a affl rfu I
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Explaintheroleofiuternalcommunicationinemployeeengagement,trust,and

organisationalculture.Howcanlndianorganisationsstrengthencommunicationin

hybrid or geographically dispersed workplaces?                                                    (18)

qiian HErfu, iaqqiH 3ife ch5]Tap viqTRr ¥ 3Tfalis ch fl qst5T RE tftyi

*(gTEPe)erqqTqanrfhaRIafiRFrfeTaf¥rfutrfuchatan¥EFffl
ed¥?

2.

3.

4.

Discussthelegalandregulatorydimensionsofcoaporatecommunicationinlndia.

In your answer, refer to defamation, copyright and trademark protection, and

data privacy concerns.

qt{a¥qffiREcki}ap3ft{fiffirqffltFaTri@ediflffuierq}3i]{¥qTat,

qife3iseperfu,anin-iitqfuwifriindiffledirmi

DesignaPublicRelationscampaignforanyonepublic-interestissueinlndia,

such as nutrition awareness, waste segregation, road safety, or menstrual hygiene.

Clearly  explain the  objectives, target publics,  message  strategy,  media mix,

execution plan, and evaluation methods.                                                                    (18)

qTq¥fanFrfuiaH,iraiinGTTTT5an,ffE{T¥qEF5{OT,HSEF¥enenrfu

atiq©,i+faeFfflriqEerRIiniftPeiGgiv,rfuTifro,rfu-iuTan,
aniasFT,iaiqTiFTrfui5.gxpTgivaiafanchqFRIaenaT=TI

(a)    Explain the concept of media planning in a multilingual and diverse country
like India. Discuss the factors that influence channel selection for different

publics.

(b)   Compare the relevance of print, television and radio for different audience
(9,9)

groups.
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(F)  UTRT ca qu Sit fiiatT5Tvi ch a rm ifro qPr erqen{uTT ch qT5E qPrpei
iafa qRI i± itr qcaq-qqT ch peTTfro ed wh €FTedi aft qffi q@fui

(iF) fiRI aha His t} itr ifr, Edife, vi an ch HT5Gtq5en qfr ga]T q3firi

5.     Examine  how  CSR  communication,  community  relations,  and  cause-linked

campaigns contribute to reputation building. Support your answer with suitable

examples from any organisations.                                                                                  (18)

fiwhapiaTife6ITtwhHEfflifaifdeT3ft{rfu-erRITRat3;fiTqFTqfhaiarfu

a tan ha ta ¥i  6ri 3i]{ qfr ch5jf E> GTgqH 3Ewh a i;;qffa q@feTTi

6.     What are the stages of crisis communication? Discuss pre-crisis preparedness,

crisis  response,  and  post-crisis  recovery  with  reference  to  situations  such

as  product  recalls,  industrial  accidents,  or  social-media  backlash  in  any

organisation.                                                                                                                                     ( 18)

rfewhi±a{uTrfu-rfua¥7a]i{a¥3qTEqTq@,aife-EfasffqThaq}iin
HrmthqRRalffiachfSTF-rfeth,drHfen3itqHTq-drIndffa
qPr ed qRIl

7.     Write notes on any three of the following :

(a)  House journals

a)  Media briefing

(c)   Influencer collaborations

(d)  Stakeholder mapping

(e)   Transparency and accountability (6 each)

P.T.O.
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i=FTrdfke a a ia5a a TT{ RE ian ire :

(E)  i5Ten wh

(iF) RE RT

(TT)  Egiv ch

(q) ida- qTffl

(8:)  qirfu air tlqrfu


