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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.
2. Attempt any four questions in all.
3. All questions carry equal marks.

4. Answer may be written in Hindi or English but the same medium should be
followed throughout the paper.

5. Make suitable illustrations wherever possible.
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Explain the different approaches to Product Design and Development. (15)
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a. ‘A product designer should have a certain set of attributes’. Elaborate upon the
statement.
b. What is meant by the term ‘User - centric’ design? (10,5)
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a. Discuss the differences between Creativity and Innovation.
b. .Explain the stages of market analysis OR feasibility study in design and development of
products. (7.8)

@. TeArcARar (frefefad) 3R qamm (z9des) & da & 3iaw ov ==f &3
9. WisFe & 3o 3R Jgaweie & arfe wfafdw a1 R i & e
T TION & IR H S410]

Discuss the concept of ‘black boxes’ and ‘glass boxes’ as key components in product design.
(E575)
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Elaborate upon any four types of Intellectual property in relation to products. (15)
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‘In the marketing of products, packaging, advertising, and branding plays a very crucial role.’
Explain the statements with examples. (15)
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Write short notes on any three of the following- _

a. Causes of product failure

b. SCAMPER

c. Product feedback

d.Cost value analysis

e. Interactive design (5.5.5)
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