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Instructions for Candidates

1.

2.
3.
4.

Write your Roll No. on the top immediately on receipt of this question paper.
Answer Five questions in all.
. Question No. 1 is Compulsoy

‘Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. Briefly explain any Five of the following: (5 x 6 =30 marks)

a) Product Mix and its various dimensions with examples
b) Importance of Branding

c) Skimming and Penetration Pricing

d) Positioning map

e) Pricing Objectives

f) Line extension and Brand extension strategies

g) Multichannel retail

h) Assortment planning
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(5 x 6 = 30 marks)
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Explain the various bases for segmenting consumer market. Identify and
justify which of these can be used for segmenting the market for children’s

wear in India.

What is Target marketing. Explain various target market selection strategies

with relevant examples.
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Explain the concept of product life-cycle outlining the characteristics of its

various stages.

Identify at what stages of their respective Product Life Cycle are the following

products in the
i
ii.
iii.

Outline the marketing strategies for a brand that is entering the maturity stage

Indian market
Electric Cars
Online gaming
Landline phones

of PLC and wishes to revitalize and recapture the market
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Write salient characteristics of a ‘Department store” and a ‘Mom and Pop store’ 8

b. Differentiate between staple and fashion merchandise categories, giving 7
examples from the Indian retail scene.
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a. Discuss various types of differentiation strategies with examples. 8

b. An established firm that manufactures and markets sustainable fabric targeting 7
elite class of metro cities in India. The firm was doing very well with a high
turnover, however several competitors have now entered the market with
lower price offerings and high promotional activity which has led to drop in
sales.

Which positioning and differentiation strategy/ strategies should the company
employ to regain its market share. Give reasons for your choice
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Describe in detail various trends in the retail sector with special reference to
use of technology and change in consumer buying behaviour

Write a note on “ Product Availability”
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