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Instructions for Candidates

1.     Write your Roll No. on the top immediately on receipt of this question paper.

2.     Answer Five questions in all.

3.   .QuestionNo.1  is Compulsoy

4.    Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.

i5Tj¥ ti iaTT fife
1.     qH HIT-TIT a ice a 5qt ifr TIT iftfiRa tqFT TR 3TTFT er5rfu rm I
2.    IrTfaHchi±i3iRaei
3.     i]FTwh I  ffliffi¥  I
4.    iH iI¥F-T]a  5T T3i]I  3fin qT  ian ian  ¥EF  a]rm S  rm,  ffi enfr Gird  iFT

qT€an iEF a in rfu I

I.   Briefly explain any Five of the following:                                           (5 X 6 = 30 marks)

a)   Product Mix and its various dimensions with examples
b)   Importance of Branding
c)   Skimming and penetration pricing
d)   Positioning map
e)   Pricing objectives

D   Line extension and Brand extension strategies
g)   Multichannel retail
h)   Assortment planning
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1.fitlfafT9tl-Eaa€rfutidr¥HqEITH: (5 x 6 = 30 marks)

a.   gqiE iagr (product Mix) qa EHS faEr* GtTrm -sETE{oTrfu
b.  ENfflFEta
c.   EfflTa thor giv EH$ 3maFT fir: a7 Sir TT an rmF %;                            Tis. EEit[T

ffltTFTS
d. fenqaaRTRgfarfu
e.   tfil%itlf¥-tl ch
f.  RTfirfuai*
9. fflqFqrfuFarfegiv©®
h.   qg-aiTFT gEIT (Multichannel Retail)

i.    diTRErfu (Assortment planning)

2.    a.    Explain the various bases for segmenting consumer market. Identify and
justify which of these can be used for segmenting the market for children's
wear in India.

b.    What is Target marketing. Explain various target market selection strategies
with relevant examples.

2.    a.    tTainqTFTa5 |i.s^icp`ui (Market segmentation) aJfanQFT en€Trfi#iHTen
armie+RaEa7aqca(children'swear)SaiFTsfaeEfiarfu-aen€iR
Hgrftr"whap3riEqF5TGifetq¥rmi

b.   HapfaTTUFT ITarget Marketing) ffl a? OfgtaalqitazFTchfar*la ±@
GtlgrGndHicai¥iRIT5ftisi

3.    a.    Explain the concept of product life-cycle outlining the characteristics of its
various stages.

b.    Identify at what stages of their respective Product Life Cycle are the following
products in the hdian market

i.       Electric cars
ii.       Onlinegaming

iii.       Landlinephones

c     Outline the marketing strategies for a brand that is entering the maturity stage
of PLC and wishes to revitalize and recapture the market

3.    a.   gHigREq# (product Life cycle) # a+ae+T€ulT#EqTenananEHqft
iaffu3tRT3ffdifa3`iqrii€atTTEqi

b.   r]ErtlfTgd-RE th tTTwh aTfflT E 3fflia RE Eff (plc) rfu ¢rmfatT €+a¥iT
-q€qliiq:
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ii..ifeffi
iila.REtrfu

€.   grife@ pLc`5#rfeqca "aturi`ty] €±aenErfu5i"%zrfeRE`rfu~      7
#`EL t,ul+i'faif rmrmfflfasaTffl¥SBFT:ELdswifedft{
REREFT:RT#-fflS

4.    a.    Write salient characteristics ofa `Departmentstore' and a `Mom and pop store'       8

b.    Differentiate between staple and fashion merchandise categories, giving                    7
examples from the Indian retail scene.

4    a   feqTEftat. Gierfutstifeatia7qgreyuTfrml                                   8
b.  a. 8TTwhqEITdra3i=ig¥uTcagrdrqafuqfrorm¥3jd{qg     7

ffilTl

5.    a,    Discuss various types of differentiation strategies with examples.

b.    An established firm that manufactures and markets sustainable fabric targeting      7
elite class of metro cities in india. The firm was doing very well with a high
turnover, however several competitors have now entered the market with
lower price offerings and hich promotional activity which has led to drop in
sales.

Which positioning and differentiation strategy/ strategies should the company
employ to regain its market share. Give reasons for your choice

5.   a    3qT5{uTcagrfatr (Differentiation) difaRrHTuffithed5ftyl
b,   q5 ¥Trfin an a+T{aS ap fflEti E i3iEr ofs RE ed alT¢Ia ed gr ¥Tffi

REaRIREefi{RE%iffi5Trfu3+i5Taer¥ETRT,ffi5Ee+a
*HfaHarq5qRErifaEN3irGtifeRTTTENS"vaTffl¥¥ur
TTq¥,iREEHdiREE`ife3tl€%I
qTgT{REg]::mtaedbfuqanrich-ththrmtifrife
unysrm®3fflfflrfueriaqF$5TwrH¥ftyi
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6.    a.    Describe indetailvarious trends intheretailsectorwith specialreferenceto           7
useoftechnologyandchangeinconsumerbuyingbehaviour

b.    Write a note on " Product Availability"

6    a   qa{Ta]ErfuHqfanfflffiquatdiRE,fadriFTafiREa5rfu    7_       _        J-     +        ,       r  \,I    SkGriR[i:fflREinEqifea7utrfEI

b.   caTE enesrar (product Availability) q{ qF fan fafaei


