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Instructions for Candidates

1. Write your Roll 1\}0. on the top immediately on receipt of this question paper.

2. Attempt five four questions in all.

3. All questions carry equal marks.

4. Answer may be written in Hindi or English but the same medium should be
followed throughout the paper.
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Q.1. Explain the meaning and significance of corporate communication. How does it help
organizations manage brand image, reputation, and stakeholder trust in a competitive
epvironment?
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Q.2. a) Discuss the role of corporate communication in building resilience and trust during

normal and challenging times.
b) Explain the importance of ethics and professionalism in corporate communication.
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Q.3. What is Public Relations? Explain the steps involved in creating a PR campaign. Discuss
how research and planning determine the success of PR programmes.
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Q.4. Analyse the role of communication strategies and media in PR. Discuss media planning,
writing for PR, and the use of digital content for effective communication.
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Q.5 a) What is crisis communication?
b) Explain the role of PR during crises with reference to crisis response, media haundling, and
reputation recovery. ,
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Q.6. Discuss the types of corporate crises and explain how a crisis communication plan helps
organizations prepare for and respond to them. Support your answer with suitable case examples.
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Q.7. Write notes on any three of the following:

a) Stakeholders in corporate communication

b) Press release

¢) Social media in PR

d) Crisis management teamn J
¢) SEQ in digital PR
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