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Q.i . .Explain the meaning and significance ot` corporate communication . How does it ]1elp
organizalons manage brand image, reputation, and stakeholder trust in. a competitive
environment?
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Q.2. a) `Disc`iss the role of corporate communication ira building resilience and trList rfuring
normal and challenging times.
b) Explain the importance of ethics and professionalism jn. corporate communieation.
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Q.3 . What is Public Relations? Explain the steps j`nvolved in creating a PR campalgri. Discuss
how research and p]annilig determine the success Of PR plogrammes.
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Q.4. Analyse the ro]q o.f communication strategies and media in PR. ,Discuss media planning,
writing for PR, and the use of digital .content for effective communiczftion.
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Q.5  a) Wha.I is crisis commt!nication?
b) Explain the role of PR during crises with reference to crisis I.esponse, media halrdling, and
reputation recovery.
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Q.6. Discuss the typ`es of corporate crises and explain how a crisis communieation plan helps
organizaiieiis prepare .foi. and rsspond i.o {bem. Support yt;ur ansv`i-ei-with sui€abie case example-s.
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Q.7. Write notes on any three of the following:
a) Stckcholders in corporate commimication
b) mess release
c) Social mech.a in PR
d) Crisis management team
e) SEO in digital PR
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