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5.   Explain the differeflt types of .merchandisers
in the  garment and retail industry.  How  do
their  responsibilities  differ  across  various
sectors   ?                                                                 18

F6FTenqaffiT+itFRTfafafEinE¥
fan 9FT 'ftr an ¥ ?

6.   What are the  different stag:es of the product
life  cycle ?  Discuss the marketing strategies
adopted during the product introduction Stage ?
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7.   Write detailed notes on any one of the following :
18

frortirtlTtT a a fan tIE5 t]T ng ap fas  :
(a)  P's of Marketing

fin a5 p  (qTEL`fin 5 qEE5.)
(b)  Qualitative fashion forecasting

gumqE5 Ban RE
(c)  Sales promotion

fan rfu (fro rdaFT)
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(d)  Read the questions carefully. Answer with
illustrations wherever required.

¥Efr5 =±¥,I ed fl GTTqRE a,
1.   Write notes on any three of the following :

3x6=18

rlt+rdidr i a fa5di ffi qT fan fas :
(a)  Markehag concepts

ffro Efr  GFTqTwi
ro)  Advertising

rclSl-qF

(c)  Tangible and`Intangible products
* qa  ffliF GtqTE

(d)  Product Mix-PrFT       :
(e)  Visual Merchandising

gr qtg-fafflH
2.   Differentiate  betwe+?n  any  thr,ee  of  the

following :                                   i                        3x6=18
rl-qrtlrq-cT i a fRE ffi a; rfu dr F5T€  :
(a)  Demand-based  a.nd  Competition-based

pricing
rfu-ermTrffa qa EianLenqTRH qu FTrfu

ro)  Staple, fashion and seasonal merchandise
GFTrqrm, Sav ti RE qes

I
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(c)  Store and Non-store retail formats
dr qa ir-tat gr flffl

(d)  Consumer Goods and Industrial Goods
5qrfu at5€ qa dfiae qng€

3.   Discuss  the  importance  of fashion  trend
forecasting.  What  are  the  key  sources  .of
fashion forecasting information,  arid how do
they contribute tp  predicting future fashion
trends.?                                                                   18
BaFT ¥ tr 5 qEiq qT rd arm I t%an
rfu rfu qTnd a5 Hgr rfu Ein-Ein a ¥,
Gis a aTfaq a fi5an ¥ EFT ergrFT wh i fa5H
Hq5R  q`l..lqll  ca  €  ?

4.   Describe     the     relationship     between
segmentation,  targeting,  and  positioning.
Discuss the different targeting strategies and
how do companies choose the right one?    18
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