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5. Explain the different types of merchandisers
in the garment and retail industry. How do . Sl. No. of Q. Paper : 2228 I
their responsibilities differ across various . , _
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6. What are the different stages of the product Design and Construc-
life cycle ? Discuss the marketing strategies tion
adopted during the product introduction ‘stagf;1 ; Semester . VI
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7. Write detailed notes on any one of the following : (a) Write your Roll No. on the top immediately
18 on receipt of this question paper.
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(a) P's of Marketing (b) Answer may be written either in English
Roer @ P (ardie Rt & Heeh) or in Hindi; but the same medium should
be used throughout the paper.
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. ' c) Attempt five questions in all. Each question
R deel (S ) carries equal marks.
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(d) Read the questions carefully. Answer with
illustrations wherever required.
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1. Write notes on any three of the following :
3%x6=18
Freifem & & sl o feool R -
(a) Marketmg Concepts
oo 9 srreRem
(b) Advertising
(c) Tangible and Intangible products
TS ud oFd SR
(d) Product Mix
S ;
(e} Visual Merchandising
T aEg-Ta=aE
2. Differentiate between any three of the
following : 3x6=18
FreffRaa 5 & Bt 9 a‘o drer ofox s
(a) an}and-based and Competition-based
pricing
Afr-emeie T ufreasi-emaiRa ge FraiRer
(b) Staple, fashion and seasonal merchandise

IMEeTh, BIF T AT TR

2

2228

(c) Store and Non-store retail formats
WK ud IR gad aeq

(d) Consumer Goods and Industrial Goods
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. Discuss the importance of fashion trend

forecasting. What are the key sources of
fashion forecasting information, and how do
they contribute to predicting future fashion
trends. ? 18
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Describe the relationship between
segmentation, targeting, and positioning.
Discuss the different targeting strategies and
how do companies choose the rightone ? 18
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