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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt

of this question paper.

2. Answer any three questions out of five.

3. Answers may be written either in English or Hindi;

but the same medium should be used throughout the

paper.

Nk=kksa ds fy, funsZ'k

1- bl ç'u&i=k ds feyrs gh Åij fn, x, fu/kZfjr LFkku ij viuk

vuqØekad fyf[k, A

2- ik¡p esa ls fdUgha rhu dk mÙkj nhft, A

[This question paper contains 4 printed pages.]

Your Roll No...............
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(ii) History of Consumer Psychology

miHkksDrk euksfoKku dk bfrgkl

(iii) Role of advert ising and media in shaping

consumer culture

miHkksDrk laLÑfr dks vkdkj nsus esa foKkiu vkSj ehfM;k dh

Hkwfedk

(iv) Personalization in E-Commerce

bZ&dkWelZ esa oS;fDrdj.k

(v) Green Consumption and ethical decision-making

gfjr miHkksx vkSj uSfrd fu.kZ; ysuk
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3. bl ç'u&i=k dk mÙkj vaxzsth ;k fganh fdlh ,d Hkk"kk esa nhft,] ysfdu

lHkh mÙkjksa dk ekè;e ,d gh gksuk pkfg, A

1. With the help of relevant examples discuss in detail

how consumption and happiness are related. (20)

çklafxd mnkgj.kksa dh lgk;rk ls foLrkjiwoZd ppkZ djsa fd miHkksx

vkSj lq[k fdl çdkj lacafèkr gSaA

2. While explaining cognitive biases discuss their impact

on consumer decision-making. (20)

laKkukRed iwokZçgksa dh O;k[;k djrs le;] miHkksDrk fu.kZ; ysus ij

muds çHkko ij ppkZ djsaA

3. Define reference groups and aspirational groups.

Discuss their role-in shaping consumer behaviour with

suitable examples. (10+10)

lanHkZ lewgksa vkSj vkdka{kkRed lewgksa dks ifjHkkf"kr djsaA mi;qDr

mnkgj.kksa ds lkFk miHkksDrk O;ogkj dks vkdkj nsus esa mudh Hkwfedk

ij opkZ djsaA

4. What is the role of artificial intelligence in consumer

choice? Explain how Ai influences decision-making in

digital marketplaces. (10+10)

miHkksDrk p;u esa Ñf=ke cqf¼eÙkk dh D;k Hkwfedk gS\ le>kb, fd

fMftVy cktkjksa esa fu.kZ; ysus dh çfØ;k ij ,vkbZ fdl çdkj çHkko

Mkyrk gSA

5. What is sustainability in consumption? Discuss the

concept of ethical consumption and its importance in

modern consumer behaviour. (10+10)

miHkksx esa fLFkjrk D;k gS\ uSfrd miHkksx dh voèkkj.kk vkSj

vkèkqfud miHkksDrk O;ogkj esa blds egRo ij ppkZ djsaA

6. Write short notes on any Three of the following :

(10+10+10)

fuEufyf[kr esa ls fdUgha rhu ij laf{kIr fVIif.k;k¡ fyf[k, %

(i) Consumer attitude formation and change

miHkksDrk ds n`f"Vdks.k dk fuekZ.k vkSj ifjorZu


