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Instructions for Candidates

(v) Green Consumption and ethical decision-making
1. Write your Roll No. on the top immediately on receipt
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2. Answer any three questions out of five.

3.  Answers may be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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With the help of relevant examples discuss in detail
how consumption and happiness are related. (20)
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While explaining cognitive biases discuss their impact
on consumer decision-making. (20)
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Define reference groups and aspirational groups.
Discuss their role-in shaping consumer behaviour with
suitable examples. (10+10)
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4.

What is the role of artificial intelligence in consumer
choice? Explain how Ai influences decision-making in
digital marketplaces. (10+10)
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What is sustainability in consumption? Discuss the
concept of ethical consumption and its importance in

modern consumer behaviour. (10+10)
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Write short notes on any Three of the following :
(10+10+10)
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(i) Consumer attitude formation and change

o & giteaor & FEor SR aRad

P.T.O.



