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1. (a) Discuss the importance of Social Media Marketing

in the digital era. (12)

O R

(b) Explain the role of influencers in SMM. (12)

2. (a) Explain online communities and their role in

marketing. (12)

O R

(b) Discuss microblogs and blogs. (12)

3. (a) Explain implementation of social media marketing

plans. (12)

O R

(b) Discuss target market identification in SMM.

(12)

4. (a) Explain amplification and applause rates. (12)

O R

(b) Discuss effectiveness measurement tools. (12)

5. (a) Explain the 50-50 content rule. (12)

O R

(b) Discuss brand storytelling. (12)


