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Instructions for Candidates

1.  Write your Roll No. on the top immediately on receipt
of this question paper.

2. This question paper contains 5 questions.
3. All questions are compulsory.
4. The marks for each question are mentioned against it.

5. Internal choice is provided in each question. Attempt

only one option in each.

6. Answers may be written either in English or Hindi;

but the same medium should be used throughout the

paper.
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(a) Discuss the importance of Social Media Marketing
in the digital era. (12)
OR
(b) Explain the role of influencers in SMM. (12)
(a) Explain online communities and their role in
marketing. (12)
OR

(b) Discuss microblogs and blogs. (12)
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(a) Explain implementation of social media marketing
plans. (12)

OR

(b) Discuss target market identification in SMM.

(12)

(a) Explain amplification and applause rates. (12)

OR

(b) Discuss effectiveness measurement tools. (12)

(a) Explain the 50-50 content rule. (12)
OR
(b) Discuss brand storytelling. (12)

(F) Rftea g ¥ Awe A w=fen & W' W ==
Ealmid (12)

K1)
(@) vawEen ¥ TRCER @ e e @fm (12)

P.T.O.



