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INSTRUCTIONS TO THE CANDIDATES
1. Answer to the questions can be written either in

English or in Hindi or as per instructions on the
question paper, as the case may be. However,
the medium of answer should remain uniform
throughout the paper.

2. The candidates are admitted to this examination
under the conditions laid down in the relevant
Ordinances and Regulations of the University as
applicable.

3. The candidates are not allowed to take with them
any unauthorized material including mobile
phones, calculators or any other electronic device
to the examination hall. These would be
construed as an ingredient of unfair means.

4. The Superintendent of Examination, Invigilator(s),
Members of the Visiting Team(s) and the
Observer(s) are free to do physical search of the
candidates at any time during the course of
examination or before entering into the
examination hall to ensure that they do not have
unauthorized material in their possession. The
cases of the candidates booked for use of unfair
means and for resorting to disorderly conduct in
University Examinations shall be dealt in
accordance with the University rules, as
applicable.
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Five-Year Integrated Programme in Journalism Examination, May/June, 2026

Unique Paper Code : 81011402

Semester-IV

INTEGRATED MARKETING AND COMMUNICATION

Duration : 3 Hours Maximum Marks : 75

Note : — Answers may be written either in English or in Hindi, but the same
medium should be used throughout the paper.

Attempt any five questions out of eight questions.

All questions have equal marks.

1. Explain the concept and evolution of IMC. Discuss the factors responsible for its
growing importance.

IMC

2. Analyse the importance of direct marketing, sales promotion and online
marketing. How do these tools influence consumer behaviour ?

3. Explain AIDA and DAGMAR models of advertising. Compare their applicability
in modern advertising campaigns.

AIDA DAGMAR

4. Explain the process of situation analysis and market research. How are
communication objectives formulated ?

(Situation Analysis) (Market Research)

(III)
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5. What are the basic differences between Advertising and Public Relations ? Define
its role in Integrated Marketing Communication.

6. Discuss media planning, budgeting and scheduling. How do these elements
contribute to effective campaign management ?

7. Write short notes on :

(a) Maslow’s Hierarchy Model

(b) Post-Testing in Advertising

(c) ASCI

(a)

(b)

(c) ASCI

8. Answer any three of the following :

(a) Define Integrated Marketing Communication (IMC).

(b) Define sales promotion.

(c) Who are internal stakeholders in IMC ?

(d) What is meant by promotional mix ?

(e) Online Marketing.

(a) (IMC)

(b)

(c) IMC

(d)

(e)

(IV)


