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What do you understand by marketing managemert ? Describe the companies’
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-orientation towatds marketplace. 18
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In the context of marketing, how can yéu analyse the macro énvironment?® 18
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Define consumer;ibehaviour: Describe the factors affecting consumer behaviour

with suitable examples. - e o o ' - 18
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What do you understand by market segmentation ? Discuss the parameters used
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by marketers for-tnarket segmentation. = e tre d 18
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Explain how companies identify and andaly,§ve_ theig;q competritor-eg Discuss the
different competitive strategies used in marketing. ‘Give suitable examples m
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Describe Marketing Communication process=Discuss the steps companies need
to take to develop an effectlve marketmg cogmumcatlon with suitable examples
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7. Write short notes on any #hree of the foilowing : 3x6=18

(@) Conducting marketiﬁg research
(6) Consumer buying decision process,
() Product life cycle

(d) Major decision while developing an advertising programme.
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