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1.     What. do_ you under_Stand¥by marketing mahagemerit? Describe the companies'
J.?,  ,   |i   ,dr `-^orientation` towards marketplace.                                                                               18

finHaFTa.a]iqrfu HqFa3¥ 7 qTffl{t*rfuan.iS.diaitgrfu~+iffii     +     `

2.     In the context of marketing, how can }ch-a±n'alysxe. the macro gfi!vif6nrfent.?`.18

fintS`jfastti¥,a]mq5i`,qREch`,i±Sise:tF{H#'€?    s+ I   a        .i   `r. c

3.      Defin.e.eon.Su.me.ribrel}aviqur£`Pes.gribe.. the factg.`I.a affecting cons]Iine.I behavio`pr

with suitable examples.                       .   r<T.-.,d{.   ,.                                                          18
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4.     What do you understand by market segmentation? Discuss.the parameters used
",

byina.rkete+rs`'Tor.inarket``se8mentatich.  h +     i    -`-i           '     t. r t.`           '.'`            18
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Explain how companies iqqurty and anqlLy:§;e §th?i;¥, co.pp?tritors.. Discuss the

different competitive strategies. used in marketing. .Give suitable examples in

youran:riv;r.1.I     :    it~-"           'T---i     _    I                 £`2~L                    +                  CbE-f8

jqffiutTfaFffi#qFTckiachiseed¥7hair-ri#chrfu
Equrfueha3FtuTREatiH"i:3qlor.ed't5iRani.

6.      Describe Marketing Q.Omrm±p.i.ca.tion. prQce.Ss:I-tThiscti.a,s the steps companies need

totaketodevelopaneffes,Evel¥.:rkt=tip_gcg#unicationwithsuitableexamples.
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Write short notes on any ffa7iee of the following :

(cb)    Condrcting marketing research

(a)    Cofisumer buying decision process.

(c)    Pro.duct life eycle

(cZ)   Major decision while developing an advertising programme.
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