SL No of QP : 9465

Name of Course: B.A (Prog) NEP-UGCF-2022

Semester: VII, DSE-NHE

Unique Paper Code: 2203320014

Name of Paper: Communication for Healthy Food Promotion
Maximum marks: 90

Duration: 3 hours

Instructions to candidates: Attempt any 5 questions. All questions carry equal marks.

Tehegl Ol ST o ST <1 AT T=77 3 37 Srae g

QL. Define the term communication. Explain the communication process in detail.
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Q2. What do you understand by Behaviour Change Communication (BCC)? Explain the role of
BCC in healthy food promotion.
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Q3. Explain the various factors influencing food choices.

WisH fweat & yarfea s T [{fSe st & sarer s (18)

Q4. Discuss the ‘Eat Right Movement’ of Government of India
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Q5. Describe the various examples of Front of Pack Labelling around the world.

gHar W H e & O e & Rfvs S & g s (18)

Q6. What are various communication approaches used in communication? Explain in detail any
three methods used in in group approach.
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Q7. ‘Mass media can be an effective tool in healthy food promotion.” Explain with examples
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Q8. Write short notes on any 3 of the following:




(1) Feedback in communication

(ii) Use of social media in healthy food promotion
(iii) ‘Safe and Nutritious Food at Workplace’ initiative of FSSAI
(iv) Communication channels
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