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1.     Explain`the concept of marketing. Describe how marketing `can be adapted to the
18

new economy.
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2.     Describe the-prQcess of new prodrct develapmend.with suitable examples..       18
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WhatarethefactorsinfluencingConsmerbehaviour?Explaingivingsuitable

examples.

4.
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What`doyouundelstandbythetermsbrodT.8tdifferentiatignandpositi`oning'-tt

with reference to marketing goods and se.rvices ?` Discuss the tools used by+.`'
i

marketerstodifferentiatetheirprodrctswith.sultableexamplesfromthelhdian

market.                        '
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DescribeMarketingComminicationprocess.Disoussthestepscompapiesneed

totaketodeve|opaneffe6tivemarketin.gcommunic`atipnwithsuitableexampies.
t
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Whatdoyouunderstandbymarketsegmentation?Discusstheparanetersused

J.

by marketers for market segmentation.                                                                18
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Write short notes on any *feree of the following :                 i

(c[.)   Analyzing the macro environment

-(a.)    Stages of consumer adoption process

`(a)    Product life cycle

. :  (cZ)    Sales promotion as a tool used for marketing.
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