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1.     (A)   Define any ¢ue Qfthe`fo11owing with suitable example an.d/or iHustration-s :
LJ

(c!)    Flea Market

(Z')    GMROI

(c)    SEE
`         +           +l.i'       `,£

(cg)    Planogram
``          :tl     ,

(i:.i,   Mainaquin

cO     HardGood  '
L

/.a .  .®u  '-Atmospherics.

£              r              I                                i,

u(fa).    PS¥chol,Qgic-a`l pgiving.i                               r

(8)   Dif!e¥en7ti¥pe between any o72?.Qfthe fgHowipg..:   i

Grid-layout Vs Race track store layout
i-}.`S                      i        -             'S                                S

Productp'osit±.oning{¥§ Pro^dTct diffirentiation    +.       ,

(c)    Multicha]mel vs omni channel retafling.
`                             ,.       =,y)t    t+.                                      +.<                                                              ..S
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(a)  riHrtl.rtsti E a fffi qF t% rfu 3iit affl=q

(E) iis a3msE qFFT fa .* ck aG]Tee

„ .  (iF`) qul= ftyTfa ffiefu,qrm qul=. toFTaT

(T)I Ted-fa<igim effirfu ftan, ,I

9459

2.     (cE)-   WhatTdoyouunderstandby the termHoductMix?£Eftylain the key strategies
a marketer can adopt to develop a,nd managean effectiv±e product mi¥.   10

`+

(a).   What are the different ways in which a fashi`on, inark§,ter carl differentiate
JJ

theirbrand from competitors?    '                                                                    5
;(E)±i3FTriFTFT(`rfeifro-I)aa]TqqETqFed€?FTqFT@{gFT[=iEg]prfarfu.rd

3it riftm rd i± fte F ifro gitr eyqrfe ffi rfe ilgr FTRE ri qierT
EHEE!

(E) tr fro ffro ari rfe ri HfathRE a e]en life 5t HEt]T % 7
.3;.     (a[).   .Describe the core functions.of marketing anq.discuss their rdatiopship to

the 4Ps in the context of the fashion industry.                                              7
.1t

(Zt)   How do marketers segment'the market? Expfain various segmentation basis
with relevant examples offash.ion brands.                           {*    `'`    .                   8i

(E)ikerfuS+fa#fifini±Berfflz#itFTrfung3RE¥€4psj¥t]iqE#tiie#qt
inngl

(Tg) ffro fflqi{ i} life ia9TTfcaf rfe a 7 ifro rfu iS Hrife ae a 'H[q ffe]q
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4.     (cB)    Compare and contrast traditional brick-and-mortar retafl formats.with nun-
store retail formats. Give suita.ble examples.                                                   7

(a)   Analyze how visual presentation techn.iques differ across retail formats silch
as `supermarkets, fashion stores, and luxury` `boutiques.:                             `    8
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ti9>iawhapia;Hqwhj,ffitat3ifegivriteigivTTed-¥riHt5fa
ffi i* i{Em fiFT ae a 7.

(cb)    Criti.cally evaluate the inportance of. space planning,1ichting and color

coordination as key presentation techniques in visiial merchandising. Give

sui.table c , ex ample s.                                        ,                                            ,                  8
.I

(a).   Discuss th: key factars that affect inveritory` levels and prod:ucf availability
`in different retail formats:                                                             + "                 7

(F)ffiIrF©¥rfuTgiv,giveifeffi=ri3jfani=qEa5TrmTfrTRE
Tgivqffi*txpT5iracoTani         .  I   ` `

(iF)iffiRIrd¥iREed3iti3EqrEi3q©rii]9FTfirndfflaiTIrndtr{
rd qftfae I. `                           y

6.      Write short.nbtes`on ariy *fa7iee of`the following :

(c!`)    Window display                                        I
I,+

(a)    Mark-up                                            {

3x5=15

(c)    C6ncept, importance and sales performance of assortment planning

:  (cZ)    Growth. and decline phase ofprodu.c.t`1ifg cycle.
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