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Note: — Answers may be written either in. English or in Hindi; but the same

medium should be.used throughout the paper.
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Attempt any four questions.

~

All questions carry equal marks.
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Define the term advertising and explain the role of advertising in brand

#*

management. Discuss the different types of appeals used‘in advertising. 15
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Explain the co‘n‘sumer'decision-makingf process for a high-involvement product

like a smartphone. Analyse how social media; communities and influencer opinions

can intervene and influénce the consumer at each stage of this journey. 15
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Discuss the main ethical issues advertisers must consider in ‘their practices.

z

“Alustrate your answer with examples and suggest measures that could ensure

ethical compliance and explain the role played by the Advertising Standards

i

Council of India (ASCI) in uphiolding these ethies. 15
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(3) 9454
What is Digital Marketing ? How /digitafl mai‘i;étin“g is diﬁ‘er(;ntv from traditional

marketing ? What are the different types of ézigita'fﬁlarf{eting‘? ! 15
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({a) Explain the concept of ;ntegrated Marketing Communication (IMC). Déscribe
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its key components and advantages. 75
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(b) Data analytics is crucial for measuring ¢ampaign success. Explain the

function of tools like Google Analytics and Meta Ingjghts._ 7.5
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(@) Compare and contrast Search Engine Optimization (SEO) and Search Engine
Marketing (SEM). - . 7.5

() Discuss the key platforms used in Social Media ,Markéting (SMM). Analyze
how content creation stratégies and audience engagement techniques vary

'across these platforms. 7.5
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7. Write short notes on any three of the following :

(@) Types of Advertisements

(b) Pay-Per-Click (PPC) Advertising Model

.
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(d) Cognitive Dissonance Theory
" (e) Advertising Campaign. _
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() Role of Artificial Intelligence (AI) in Digital Marketing
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