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Q1 A) Discuss the role of Business Research in strategic decision-making. Explain

¥

with examples how organisations utilise research to gain a competitive advantage. (9
marks)

B) Explain the difference between empirical, conceptual, and applied research.
Discuss their benefits in solving practical business problems. (9 marks)
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C) Explain the significance and steps of conducting a literature review. How does a

literature review help in identifying research gaps? (9 marks)

4

D) Write short notes on: (3+3+3 =9 marks)

(i) Proposition
(ii) Variables ;;

(iii) Hypothesis

Q2 A) Define descriptive research design. Explain its advantages and limitations with

examples. (9 marks)

B) Differentiate between exploratory, descriptive, and experimental research designs.

&

. Provide suitable examples. (9 marks) ~
OR 3

C) Explain the nature and methods used in exploratory research such as focus groups, 1
projective techniques, and case study method. (9 marks)
D) Explain the importance of experimental research design in establishing causality. f

Discuss pre-experimental and true experimental design with examples. (9 marks) )

Q3 A) Explain probability and non-probability sampling. Discuss simple random
sampling and convenience sampling with examples. (9 marks) . =~
B) Explain the four basic measurement scales (Nominal, Ordinal, Interval, Ratio) with

i e

suitable examples. (9 marks)
OR

C) Explain the process of data preparation and: cleaning for analysis. Discuss coding,
editing, and handling missing responses. (9: marks)

D) Differentiate between reliability and validity. How can each be tested? (9 marks)
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Q4 A) Explain the steps of report writing and discuss common weaknesses in report
finalisation. (9 marks)
B) Discuss the importance of graphical presentation of data. Explain bar graphs, line

v

charts, and histograms with use cases. (9 marks)
OR

C) Explain hypothesis testing procedure and discuss significance levels and p-value
concept. (9 marks)

D) A company claims that the mean monthly salary of employees is ¥45,000. A
sample of 25 employees shows a mean salary of ¥42,500 with a SD of 5,000. Test

the claim at 5% significance. (9 marks)
Q5 — Short Notes (any three)

a) Sampling Error vs Non-Sampling Error
b) Likert Scale vs Rating Scale

¢) Primary vs Secondary data

d) Parametric vs Non-parametric tests

e) Research ethics in data collection
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