
This  question  paper contains  3  printed. pages]
1

RQll- No.

S`. No.`ofQuestionpaper   :    10303

Unique  paper  code         :   2113100022

Name of the Paper         :   D-SE  :  Consumer  Psychology

Name  of the  Course       :   B.A.  (Hons.)  Psychology  NEP

Semester

Duration  :  3  Hours

:VII

Maximum Marks  :  90

Orrtte  your  Rou. No.-on  the  top  ipemedicteky  on  rec;ei,pt  Of .tJvis  questi,on  paper.)

(iF F¥T-TIT Ea ire a i5q{ fit TTq fie]ife ch tR  eyq]T  fflrfe fan,i>

IVofe  :  -   Answers may be written either in English or in Hindi; but the same

medium  should be .used  throughout the paper.
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It is  compulsory- to  attempt 3  questions  from

Section A  and  3  questions  from  Section  8.
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1.      Define  Consumer  Psychology. `Explain  any  fzuo  contemporary  issues  in
I

Consumer  psychology.                                                                                                5+15

riqin qffl ch qR9Thha iafti i5q9in qffi ti fffi a Hqrfu ti Efl
tETTffl  qfift I

Expl.ain any f zuo motivation theories in relation to consumer behaviour. Discuss

the  factors  that  motivate consumer behaviour.                                              15+5

ET9in tFqBT{ a ffiq i fa a in RE qfr .iHiRIT qaf* I 5q9in iEaEil qi

ffi ed nd in tR rd qaf*i               `
3.     Describe the core cultural values and its impact on consumption with .rel.evant

examples.                                                                                                                             20

qiife  End  E}  HTq  qF  qitgiv  iFfi  3it  i5q9in  TIT  EHS  T9ma  tFT  th

qfif* I

4.      Discuss  factors  that  infl`uence  the  decision-making model  of consumer.  How

marketihg  strategies  influence  the happiness  of t.he  consumer?              15+5
J*'

i5T9in # fife rfu ri T9TTfaiT ed ri ed TIT th qPrf*i

5.     Describe   the   influence   of  family   and   reference   group   on   consumer

behaviour.

5T9in` EqqgR  qt qRETR  3it *9f ng t* T9ffl EFT  Th fiPei
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Section  8
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J,

(RE a)

.    6.     Write  short  note;  on  any ffrree  of the  foll6wing  :

(a)    Nature  of Consu,Irier  Psychology

(a)   -Leaning  model  of consumer  behaviour

(c)    Hedonistic  us.  utilitarian  consumption

(cZ)    Elaboration  Likelihood  model  of persuasion

(e)    Heuristics  used  in  consumer decision-making.

fi7ThRE ¥ a fffi ffi q{ dirfe iirfl f€Tqu  :

(a)  q9in Fffi iPr H5ia

(b>    i5T9in  iFE!E7{  q5T  ftrapT  ::qifu

(c)   gil qTiTT EqafiRE qein

tcz>    3]Fq  5T  ffiRT  ri9]TERET  ii5F

(e).   €TOin,,fife ffi i qgr ey=qi]i
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