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Note : — Answers may be written either in English or in Hindi; but the same

medium should be used throughout the paper.
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It is compulsory to attempt 3 questions from
Section A _a;ld 3 questions from Section B.
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Section A
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Define Consumer Psychology. Explain any fwo contemporary issues in

Consumer Psychology. . 5+15
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Explain any two motivation theories in relation to consumer behaviour. Discuss

the factors that motivate consumer behaviour. 1545
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Describe the core cultural values and its impact on consumption with relevant

examples. ) 20
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Discuss factors that influence the decision-making model of consumer. How

marketing strategies influence the happiness of the consumer ? 15+5

IqdiE &t vl e @) g9ifad o ool e I =l ShITSIU |

Describe the influence of family and reference group on consumer

behaviour. 26
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6. Write short notes on any three of the follc;wing : 3x10=3d

(@) Nature of Consumer Psychology

(I;)‘ 'Learning' model of consumer behaviour

(¢) Hedonistic vs. utilitarian consumption

(d) Elaboration Likelihood model of persuasion
(¢) Heuristics used in consumer decision-making.
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