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IVofe : -    Ariswers may be written either in English or in Hindi; but the same

medium should be used throughout tie paper.                a.
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Attempt apy fit;e questions.

AZZ questions carry equal mal.ks (18 each).

Support your answers with illustration wherever required.
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(2) 6383

(a})   Explain how schumpetel's idea ofinnovatiqu as a driver of new opportunities

andKirzner'sconceptofentrepreneurialalertne§scanbeappliedtodevelop

successfulfashionproducts.Supportyouranswerwithsultablee±amples.10

(a)   Discuss the importance and steps  of past sales  research in product

development.                                a                                                                           8
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Discuss the ;major ethical considerations that ^should. be addressed 'during the

fashion prodpet development process, providing relevant examples.            .     18
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(a)   H`dw 'does  SWOT  analysis  serve  as  a strategic  tool for  opportunity

identificationinfashionprodr:tdevelopment?Illustratewithexample.s.10

(a)   Identify and explain the key segments withinthe Indian garment industry. 8
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4.     Differentiate.between the fonowing :
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(;.)    Incremental and Radical innovation

(jz)   Product Enh.ancerient apd Innovative prodrct Development
\

(ZZZ)EconomicRhythm-TheoryandAction`&ReactionTheoryofFore'casting.
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Explain the VALS Framework as a segmentation model. Discuss how resources

andmotivationinfluenceconsumerbehaviourandpro`drctchoicesinthefashion

industry. 18
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Describeindetafl.theessentialelementsandprinciplesoffash.ionforechsting.18
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Whatisdesignthicking?Identifysifuationswhereapplyingdesignthinkingcan

inprove the outcome of a fashion pro.drat. Support your answer with suitable

examples.                                                                         .   '                                      .18
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(4)
Write detailed notes on any froo of the following :`

(i)    Government schemes. and Inifiatives in the Garment Industry

`(I.a.)   Key Functions ofFashion prodrct Development

(3.I.Z)  The PEA Model (Functional-Expressive-Aestrietic) in Apparel

(Zz;)  Application and Challenges ofpLM Software in Faction Business.
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