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Instructions for Candidates
1. Write your Roll No. on the top immediately on receipt of this question-paper.
2. Answer five questions in all.
3. All questions carry equal marks.
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1. . Discuss the role of macro-environmental factors (demographic, economic, technological, *#  # *
political, legal, social, and cultural) in shaping marketing decisions. (18)
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. 2, ilgi;s’cusgl the importance ‘of marketing research. in dgcision—making.gpescﬁbe the steps

involved.in.conducting marketing research with examples. (18)

3> Explain the five-stage consumer buying decision process. How can marketers use this
model to enhance customer satisfaction and loyalty? _ - (18)
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4. With the rapid growth of digital marketing, traditional -marketing .ools. ate. evolving. ~

Analyze the advantages and challenges. of digital marketing and suggest sj:l;fate;gips o .
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intégrate digital tools with conventional méthods for bettér consumer engagement. (18)
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5. Discuss the concept of product life cycle (PLC). Describe the marketing strategies
“suitable for different stagesof the PLC with examples. . ‘ N _(18)
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. What ‘do you understand by brand dlfferentlatlon‘? Explam various bases of
differentiation and their unportance in building strong brands. (18)
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. Write short notes on any three of the following: (3x6=18)
a) Importance and Scope of Marketing .

b) Company Orientations towards Market and Marketing

c) Marketing Mix and its Components

d} Consumer Adontion Procegs

e) Role and Tools of Marketing Communication
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