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Instructions to candidates: Attempt any 5 questions: All questions carry equal marks.
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Q1. Define thie term communication. Explain the models and scope of communication.
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Q2. What do you understand by Information Education Communication (IEC)? Explain the role
of IEC in healthy food promotion. i
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Q3. Explain the diverse factors that influence food choices with a focus.on the changing food
envuonment
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Q4. Discuss the ‘Safe and Nutritious Food at Workplace’ initiative of FSSAL
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Q5. How does food labelling help consumers to make healthy food choices? Describe some
examples of Front of Pack Labelhng around the world.
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Q6 What are various channels used.in commumcatlon? Explain in detail.
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Q7. ‘Mass media can be an effective tool in healthy food promotion.” Explain with examples
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Q8. Write short notes on any 3 of the following:
(i) Traditional folk media
(ii) Social marketing techniques in promoting healthy food choices
(iii) ‘Eat Right Movement’ of Government of India
(iv) Audio aids
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