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Instructions for Candidates:
1.. Write your roll number on the top immediately upon receipt of this question paper.

. Question no. 1 is compulsory. Attempt four questions in'all.

. All questions carry equal marks.

Maximum Marks: 60t

2
3
4. Supplement your answers with illustrations wherever required.
5. Answers may be written in English or Hindi but the same medium should be followed

throughout the paper.
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Q.1 A _Def'ine any five of the following with suitable example and/or illustratiori-

a) Signage

b) GMROI -

ic) Psychographlc segmentation
d) SKU

e) Hard Goods’

f) Reminder advertising
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‘h) 4-wayracks b SR ~’
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B. Dlﬁ'erentlate between any one of the followmg— :

d).. ;Product width Vs Product depth b
b)., Markup Vs Mark down pricing; , -
c) Gnd-layout Vs Race track store layout
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Q2 'a) Discuss the various types' of retail 1nst1tut10n formats hlghllghtmg their key -
characteristics, advantages, and examples.from the refail industry. (10)

. b). What are the importanit. factors that shoyld be.considered while making decisions for
advertising budget? 5
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Q.3 a) What is personal selllng‘7 What are the prmc1p1es that constltute personal selling?
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b) How do marketers categorize consumers into different market segments‘7 Discuss the various
bases of market segmentatlon w1th approprlate examples ﬁ'om the fashlon industry.
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Q.4 a) Examine tie major factors mﬂuencmg inventory levels and product availability across -

- various rétail formats. . (N
b) Describe the ﬁmdamental functlons of marketmg and explam how they are linked to the 4Ps

of marketing within the fashion industry. ; ' (8)
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Qia Define fashlon merchandlsmg: and explam the-different types-of merchandtse involved in

' the fashion, retall process with suitable éxamp es. ' )]
b) Explain the concepts of product positioning and product différentiation, and discuss how they
help fastiion brands create a unique identity in a competitive market.
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Q.6 Write a short note on any three of the following - - (3x5=15)
a) 5 M’s of Advertising
b) Window display
¢) Assortment Planning
d) Pricing strategies for new products
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