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Instructions for Candidates:  |!
•     Write your Roll No. on the top immed.iately on receipt of this question paper.
•     Attemptanv fourquestions.   "                                         I
•     All questions carry equal marks.
•     Answers may be written either in English ,or in Hindi; but the same medium should be

used throughout the paper.
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Q`.1. Explain the Concept of advertising, tracing its evolution from ,ancient forms to the digital
era, and discuss the major classifications of advertising.
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'Q.2.,a) Explain the co`ncept of Integrated Marketing communication (IMC)` and briefly
'explain its. stratggiq importance.ip to¢ay's `diverse media landscape.
b) Fxplqip t`Pp AIDA .and DAGMAR models of advertising.
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Q.3.  Answer the following questions:
a)   Define consume'r behaviour and discuss the factors influencing consumer
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{`i  „    b)`  i::ifl#ruot;]r::t:neqx:]¥npp],:i: que keys.teps in.t+e consuin;r decision-making process,
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Q.5.  Deflne digital market.ing .and explain how it differs from traditional marketing methods.
Identify  and  describe  the  variou`s  types  of digital  marketing,  illustrating  how  each  type
finct.ions and what role it plays in a comprehensive digital strategy.
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Q.6. a) What is Social Media Marketing (SMM)? D'iscuss the key platforins used in'Social
Media Marketing.
b) Data analytics is crucial for measuring campaign success. Explain the function of tools like
Google Analytics and Meta Insights.
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Q.7.  With s`uitable examples,  outline and explain the major stages involved in designing an
advertisihg campaign aimed at building brand awareness.
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'Q.8. Write short notes of any three of the following:
a) Appeals in Advertisements
b) Big Data
c) Influencer Marketing
d) Search Engine Optimization
e) Advertising Standards Council of India (ASCI)
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