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Instructions for Candidates: %;
*  Write your Roll No. on the top 1mmed1ate1y on recelpt of this question paper.
* Attempt any four questions.
» All questions carry equal marks.
» Answers may be written either in English or in Hindi; but the same medium should be

used throughout the paper.

Gﬂﬂﬂﬁ]@f%mﬁé‘m
T YOS & e 8 9ad SR SIUAT Sgsh i ford |
., T IR vt % SR i
gt ugi F 3 JHE ¢
b wu&wmw%ﬁmmﬁﬂﬁuﬁwwﬁmﬁ@ﬁﬂmﬁwwﬁ

‘ W}ﬁ'&ﬁﬁﬂ@l

Q.1. Explain the concept of advertising, tracing its evolution from ancient forms to the digital
era, and discuss the major classifications of advertising.
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Q.2..a) Explain the concept of Integrated Marketing communication (IMC) and briefly
explain its strategic importance-in today's diverse media landscape.
b) Explam the AIDA and DAGMAR models of advertising.
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Q.3. Answer the following questions: [
a) Define consumer behaviour and discuss the factors influencing consumer
r .« behaviour. o : . e Lt
G b) Brleﬂy outline and explaln the key- steps 1 in- the consumer decision-making process,
" with appropriate examples
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Q.5. Define digital marketing and explain how it differs from traditional marketing methods.
Identify and describe the various types of digital marketing, illustrating how each type
functions and what role it plays in a comprehensive digital strategy.
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Q.6. a) What is Social Media Markéting (SMM)? Discuss the key platforis used inSocial

Media Marketing.
b) Data analytics is crucial for measuring campaign success. Explain the function of tools like
Google Analytics and Meta Insights.
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Q.7. With suitable examples, outline and explain the major stages involved in designing an
advertising campaign aimed at building brand awareness.
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-Q.8. Write short notes of any three of the following:
a) Appeals in Advertisements
b) Big Data
¢) Influencer Marketing
d) Search Engine Optimization
e) Advertising Standards Council of India (ASCI)
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