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Q.1. Explain the concept of Social & Behaviour Change Communication (SBCC) and discuss
the prmmples of SBCC with the help of suitable examples. (15)
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Q.2. Exf)lain I any two theories’of Social and Behaviour Change:

a) Health Belief Model

b) Transtheoretical Model

¢) Social Learning Theory ) (7.5,7.5)
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Q.3.a) nghhght the relevance of the approaches of Entertainment Education in the context
of Social & Behaviour Change ! ,
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b) Explain the major steps: of the.Design- Thinking process. How does each step contribute to
creating user-centred solutions to real-world problems? (7.5,7.5)
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Q.4. Deseribe the Socio-Ecological Model. Discuss the relevance of Social and Behavior
Change Communication (SBCC) with the help of any case study in the area of health or
environment. (15)
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Q.5. Describe the key steps involved in designing a Social and Behaviour Change
Communication (SBCC) campaign. Explain the purpose of each step and how they
collectively eontribute to achieving sustainable behaviour change. (15)
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Q. 6. Write notes on any three of the following:
a) Theory of change
b) Biases in Human Behaviour
¢) COM-B Framework
d) Participatory communication .
e) Social norms types 5,5,95)
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