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AZZ  questions carry equal marks i.e.. 18 -marks  each.

Explaintheencoding-decodingmodelproposedbyStunrdHallandcontrastit

with  traditional  communication  models.  Discuss  its  significance  in
understanding audience reception of media messages.\

Discusshow'verbalandnon-verbalmodesOfcommunicationfroctionacross
variousconterissuchasintrapersonat,interpersapal,group,pubhc,andmass
`communication settings.

Explain  the  link between  dominant  ideology  and  media  framing.  How
do  communication  platforms  either  qaintain  or  destabilize the prevalhig
•worldview ?
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4.`Defmethefimdameritalconceptofthe"Sign"accordingttobothFerdinandde

'

Saussure  and  Cbarles  Sandel.s  Peirce.  Highlight  its  significance  in  Media

Comlnunicat±on.                                                                                   .<+   ny                     I     ;,+      =   I

5.VAatistheconteatoftheUsesandGratifica.tionTheory?Explainhowit'        `..                            i                                        €      i       I        i       .,x-`        `
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+ helps analyse wky audiences  consume specific media  content.                     `
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+                             ji          .            rt6.Explaintheagenda-settingtheoryanddiscusshowitdemonstratesthemedia's^ `                                            ,?                r.                                           t`
A

J

role. in  shaping. publi6 perception.

Explainthemodelsofcommunicationpl:oposedbyWilburSchra-andJi`,

George Gerbner,  with  exalnples  of their applicat'ion.
t,.,

ExplaintheconceptOfcommunicationbarriersandprovideexamplesofhow
ly f                                                                                  a.

theyoccurinintelpersonal,groupand"sscommunication.+ I
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