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Instructions for candidates

1. This question paper contains 5 questions.

2. All questions are compulsory.

3. The marks for each question are mentioned against it.

4. Internal choice is provided in each question. Attempt only one option in each.
Duration: 2 Hours Max. Marks: 60
Q1.

a) Explain SMM as a modern marketing communication tool. (12 Marks)

OR
b) Discuss blogs, vlogs, and podcasts as elements of content ecosystems. (12 Marks)

Q2.
a) Describe the steps involved in selecting platforms for an SMM campaign. (12 Marks)

R
b) Explain the significance of identif?ing strategies in an SMM plan. (12 Marks)
Q3.
a) Explain conversion rate and applause rate with examples. (12 Marks)
OR
b) Discuss the role of on-page metrics in SMM analysis. (12 Marks)
Q4. "
a) How case campaigns help in understanding content creation? Explain. (12 Marks)
OR ’
b) Discuss the role of contextualization in enhancing content relevance. (12 Marks)
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a) Discuss social media ethics in relation to privacy and consent.

y OR
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(12 Marks)

b) Explain the responsibilities of brands while handling online communities. (12 Marks)

'

ehian

e i

e 25 TR 3ie @ 60

o 1 :
(%) emgfes fraur w@wo (Marketing Communication) 3 v ssor 3 wq ¥ divrer fifsar s (SMM)
& =TT : ' Hikr
(12 i)

AT




T Ww—“ﬁmewmﬁw

11734A

(@) @z swween (Content Ecosystem) ¥ wel % w9 ¥ i, Ser o diwne W wEl R
(12 i)

pE 2 :
(E)maﬁmaa%qmgjﬁtﬁzqﬁﬁ%wﬁaﬁnﬁmwﬁmw@ﬁm

. (12 3%)

3T

(@‘)Wﬁmﬁ,mﬁiﬁﬁﬁwﬁsmﬁmsﬁﬁm
(12 3i=)

o 3
(%) ===t = (Conversion Rate) T v = (Applause Rate) = wewwwr @fiq wwensw
(12 3i=)

ST

(@) wemE Rdmw # swdw e (On-Page Metries) & i w = Hif
(12 %)

o S 4 :
(%) Fa atww! (Case Campaigns) & sz fmin &t wwgn § f60 sor wewar Rreret 3?7 =arEar fifvm
(12 si%)

I OETH

(@ ¥ & wwfem ww § wgsfe (Contextualization) # wuf w w=i Hcm
(12 si%)

s ' 5 :
(%) W (Privacy) @ wenfv (Consent) % ged ¥ dwe dAiver Yewa wowmt Aib
(12 %)

et




11734A

(@)aﬁmvgﬁﬁwmﬁmmaﬁaﬁﬁrﬁaﬁﬁaﬁmﬁ%m

(12 si)

(7000)

il i T,

T AL WP PN Y S




