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1.   'I'his question paper coutcins 5 questions.
2.   AIl questions are compulsory.
3.   The marks'for each question are in.ehiioned against it.
4.   Ihiernal choice is provided in each question. Attenapt only one option in each.
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Q1.

a)   Explain SMM as a mod`em marketing communication tool./
OR

Max. Marks: 60

(12 Marks)

b)  Discuss blogs, vlogs,.and podcasts as elements of content ecosystems.        (12 Marks)

Q2.

a)   Describe the steps involved in selecting platforms for an SMM campaign.  (12 Marks)
OR

b)  Explain the sigrificance of identifying strategies in an SMM plan.                (12 Marks)

Q3.

a)   Explain conversion rate and applause. rate with e.xamples.

QR

b)  Discuss the role of on-page metrics in SMM analysis.

(12Marks)

(12 Marks)

Q.4.                                  1J

a)   How case campaigns help in understanding content creation? Explain.        (12 Marks)

OR

b)  Discuss the role ofcontextualization in enhancing content relevance.          (12 Marks)
Je`

Q5.
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a)   Discuss social media ethics in relation to privacy and consent..                   (12 M?rks)

JOR

b)  Explain the responsibilities of brands while handling online communities. (12 Marks)

\

rfu : 2 rfe

ra

3Tfro dr : 6o

(E)erT9ETEFiindr(Marketipgcommunication)aTF=qEF{gTaTRTtifroqiinqirm(SMM)
EqifflT                               {                          ,                                        dfrRTql



Her

Her

4

5



11734A

(a)    3fi-    H5an    en    rfuFT    ed    aqa    RE    a    i@aFfiedi    a    q]en    5tRTqi
(12 3iqi)


