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Instructions for candidates

1. This question paper contains 3 questions.

2. All questions are compulsory.

3. The marks for each question are mentioned against it.

4. Internal choice is provided in each question. Attempt only one option in each.

Duration: 1 Hour Max.

Q1.

a) Explain the concept and importance of Social Media Marketing,
OR
b) Describe the key features of online communities and forums.

Q2.

a) Explain the components of an SMM plan.
s OR* o
b) Discuss the process of identifying the target market in SMM.

Q3.

a) Explain the 70/20/10 approach in content creation.
: OR
b) Discuss the importance of contextualizing content.
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