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Instructions for Candidates

1.      Write your Roll Nd.  on the top imme,diately \op receipt of this  question paper.

2.      Eac.h  question  carries  ifltemal  choice.

3.      Part  of the  question  to  be  attempted  together.

4.      Use  ofrsimple  calculator  allowed.

5.      Answers may be written either in English or Hindi;  but the  same medium should
•be  used. throughout  the  paper.

ed a iaTr fifu
I     iHRT-tTTi±iREftckieFiTTinTREtR 8rm fflrferm I
2.      HaiF 3TFT¥ 6iT=rdRq`-iat5FTidrTTqT€ I

3.     RTifra]FTiaFTREtrm I

4.     Hltll{uT 3ctcEac`chqPr ri5Hfr a I

5.    gaH¥F-Tra fflrm Gfan" ice ia5th vat qrm ¥ an, aa5Tenfr ed. 5r qTan ¥iF add
rful

1.     (a) Define Busin:ss Research. Explaii the st.eps in research process.              (9)

(b)   Distinguish between concept and construct. Also, -explain deduction and
induction approach to research giving suitable examples.                             (9)

OR

(c)    Elaborate-`the different -t-ypes of resear"ch.  Explain any two. With relevant
examples.                                                                                                                y                (9)

(d)   What  are  the -erssefiti'al  characteristi6§  of good  research?.  Explain  with
illdstrations.   *                      `T                                                     .       i                                   d                    (9)

-t                            i             1              ~,                  .                                                                                                                   ,A          'iJ
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2.     (a)`  What.is  research  design?  Explain  the  characteristics  and  methods  of
exploratory research design vyith examples.                                                       (9)

(b-)   Describe the meaning and key features of descriptive research `design. Provide
examples to support your answer.                                                                        (9)

OR

(c)    Distinguish between descriptive and experimental research designs in terms
of purpose, data. collection, a.nd application in business research.             (9)

(d)   What is exploratory research design? Explain its meaning, characteristics,
an`d give suitable examples.                                                                                       (9)

3.     (a)   What is a measurement.scale? Explain the different types of measurement
scales, giving their characteris.tics and examples.                                              (9)

(b)   What is experimen.tal research desig.n?  Outline the steps of exp`erimental
research design.                                                                                                             (9)

OR
I

(c)    Discuss the steps in data cleaning to deal with incon.sistent or incomplete
responses.  Also,  differentiate  between  parametric  and  non-parametric
tests.                                     `                                                                                                        (9)

`(a)   You want to determine customers' preference towards purchasing electric
cars. Design a suitable questionnaire for the same.                                        (9)

4.     (a)    Differentiate between probability and non-probability sampling techniques.
Explain the types of non-prot?ability sampling techniques with examples.

(9)

(b)   Differentiate between Staple scale and Semantic Differential Scale giving
suitable example. Elaborate on Reliability and Validity as ways to evaluate
a measurement scale with example.                                                                     (9)

OR

(c)   A teacher claims that the mean score of students in h`is class is greater than
85 with a standard deviation of 20. .If a sample of 10.0 students was selected
wiLth a tmean score of 90 then check if there is `enoughevidence to support
this claim at a l%.significance level.                                                                    (9)

(d)   In order to know the consumer preference of.three washing detergents brands,
a survey result showed. that 55.% of consumers prefer detergent brand A,
30% prefer brand 8 and 15% prefer brand C. After a marketing campaign,
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the survey was done again with the same question to eva+luate the consumers

preferences towards the above-mentioned detergent brands. The data received
was.as below:

1\55  customers  prefer  detergent brand A,  105  customers  prefer brand 8
while .40 customers prefer brand C.

Based on the data,  can it be conclude.d that tbere is a shift in consumer

preferences after the campaign? Use. 5% level of significance.                   (9)

5.     Write short notes on anythree of the following :

(a)    Sources of primary data collection
(b)   Types ofvariables
(c)    Philosophies of research
(d)   Niill Hypot.hesis vs Alternative Hypothesis
(e)    Steps in rep.ort writing

(6x3)

1.     (iFT) afiHTPe aTgivmri qR`nffa irmi ergivmfuS wh. aft qRin irml
(9')

(iF)  6]q€zTen 3fi{ qRaTan ifr in afar iREi HTq a, 3qgaFT 3ET5{uT aa gg giv
a far iin. de 3IT]m| Efrfu tft qlRIT iftPel                                (9 )

Eli

(Tr)  givm i% iaftr Hen i* ri ¥ iaRE a edi HTife 3ed ifr rm ice a
ch iFRIT aei                                                                               (9)

(q)  H5 givth 3TTqRE iaur iHT €.? Tffi i± imaedl             (9)

2.    (E`)  givteifflr¥? 3ET5{Or iRtma 6iivuiiHq] givREch iaindi
3ir fifas ch qlRIr ERIi                                                                   (9 )

(iF) qoha givm te i5T at 3ir gr iaas edi wh 3a€ ifr wh¥
i3ET5{uT rmt                                                                                                                 (9 )

en

(TT)  02itq<±iiacn givTFTa.3tr, fawi rfu givaed ¥ quha 8ife HrfuTffi
givrm ae. i± fa Gin REI                                             .(9)

(a)  3IaquiitHct,J ffi5rfu te fflT €3  EHa5T  at, iaur ed  3ft{ 3q8aE
s€T5{uT rmt                                                                                                       (9 )
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4. +

(iF)qminiHT€7qmth.i%fafard.thqTenirm,3idiaeaife
i3ETRT aPel                                                                                                       (,9 )

(iF) manqT giv te HT a? HTife givnT te a wh ift wh
nil                                                                       (9)

im

(TT)  rfu tit fflti Hindi a fife ifr itr fa qan i± wh. q{ ed irmi Hlq
a, QtlflRo 3ir a{-xp qth. i± rfu Gin irml                       (9 )

(F)anEaifeffiRati±rfuffiRHTqfinia€ifei5enwh-a.1EHtiitr
ffi 3q9iH Hen rdt                                                       (9 )

(ri) tf© Sire a{-ifa© |HTq5{uT affi i± fa' 3fa{ drmi H5wh. ifr enq
&-ifa© FFTa5{ur aq5ffi a ri. iR qlRIT irmt                        (9 )

(iF)3qgr3=T5{uTengrhawh3ft{iaei3FRIfat*fa6Fatdifdrl
3ai5{urifrHTqFmed5rgivedi}ffii±RIti'faQqtil^iqdl3irin•tR iaRT a ed irmi                                                                      (9).

en

(IT)xpaTihaiitan€rigffiiFen¥iHaf5r3frowh2Oi*iTTREiaREi%
HTq 85 a Hfha €i. rfe .90 ifr 6fro wh ifr Hiq loo ed. 5T tat lqT gut iTqT
qu,ch:rfuirmiaTqqTi%q5aHtq{gachiitwhedi±ifuqfaH9
¥1                                                                                                                                                                I   (9)

(q)thrfuiaeriifrGqinREwhifritr,xpqTthifrqinaqFT
qar i$ 55% enin iife rfe A te ed ¥, 300;0 is 8 rfe rd a. 3ft{ i5%
ife c wi ed ¥i qTan aTin i± afa, uF ire ffi ifr rfu 3qfudi
ch©diiFT,givedi}itrdimi}imaifaaffienTiaFTiTqTi"ta
ir @H,€tt,` an :
155 ili5qT iae rfe A rfe ed ¥, 105 9T5tH ife 8 rfe ed €. iHrfu 40 HT5EF
ds c q* ed ¥1
fa i} enHR R,- iHr H iffi iin en aEFaT a ifa altry i± iqTa enin
qthch. ¥ q=aTa enqr €? -5`% q5a cat ffl wh aei                        (9)

@HrctRqd` a. a ice rfu tR iFfha ian ire :                                    (6x3)
(H) REiha fa rfe i} ch            (iF)  ar i% Haii{
(TT)  drrifr ed                        a. (q)  qu qRi5an an aqrfha qR5irfu
(iF)  REaffli±"

(8000)


