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Instructions for Candidates

M e

Write your Roll No. on the top immediately on receipt of this question paper.
Each question carries internal choice.

Part of the question to be attempted together.

Use of simple calculator allowed.

Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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(2) Define Business Research. Explaiﬁ the steps in research process. )

(b) Distinguish between concept and construct. Also,-explain deduction and
induction approach to research giving suitable examples. )]

OR

(¢c) Elaborate-<the different types of research. Explain any two with relevant
examples. ’ )
(d) What are the dssential characteristics of good research? Explain with
illustrations. ' - ) ) €)
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2. (a)

(b)

(©)

(d)

(b)

(c)

@

®)

(©)

(d)

2
What 'is research design? Explain the characteristics and methods of
exploratory research design with examples. ®

Describe the meaning and key features of descriptivé research design. Provide
examples to support your answer. ©)

- OR

Distinguish between descriptive and experimental research designs in terms
of purpose, data collection, and application in business research. )

What is exploratory research design? Explain its meaning, characteristics,
and give suitable examples. ‘ )

What is a measurement scale? Explain the different types of measurement
scales, giving their characteristics and examples. 9

What is experimental research design? Outline the steps of experimental
research design. 9)

OR

!
Discuss the steps in data cleaning to deal with inconsistent or incomplete
responses. Also, differentiate between parametric and non-parametric

Fl

tests. )]

You want to determine customers’ preference towards purchasing electric
cars. Design a suitable questionnaire for the same. ®)

Differentiate between probability and non-probability sampling techniques.
Explain the types of non-probability sampling techniques with examples.

®

Differentiate between Staple scale and Semantic Differential Scale giving
suitable example. Elaborate on Reliability and Validity as ways to evaluate
a measurement scale with example. ©))

OR

A teacher claims that the mean score of students in his class is greater than
85 with a standard deviation of 20. If a sample of 100 students was selected
with a mean score of 90 then check if there is enough evidence to support
this claim at a 1% significance level. C))

In order to know the consumer preference of three washing detergents brands,
a survey result showed that 55% of consumers prefer detergent brand A,
30% prefer brand B and 15% prefer brand C. After a marketing campaign,
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the survey was done again with the same question to evaluate the consumers
preferences towards the above-mentioned detergent brands. The data received
was.as below: ‘

155 customers prefer detergent brand A, 105 customers prefer brand B
while 40 customers prefer brand C.

Based on the data, can it-be concluded that there is a shift in consumer
preferences after the campaign? Use 5% level of significance. C))

5. Write short notes on any three of the following : 66><3)
(a) Sources of primary data collection
(b) Types of variables
(c) Philosophies of research -
(d) Null Hypothesis vs Alternative Hypothesis
(e) Steps in report writing
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