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1.      Write  your Roll  No.  on  the  top  immediately  on receipt  of this  question pap.er.

2.      Questions  1-4  carry  18  marks  each.  Each  question  offers  an  internal  choice.

3.      Attempt  any  three  from  Question  No.  5.

4.      Part  of the  questions  to  'be  attempted  together.

5.      All  questions  carry  equal  marks.

6.      Answers may be written  either in English  or Hindi;  but the  same  medium should

be used throughout  the  paper.
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1.     (a)    What is adr`ertising? Explain its significance and objectives.
it

(b)   Describe the AIDA model in the context of advertising.

OR'

(a)    What is the DAGMAR approach? Discuss its role in adv\ertising..             (9.)

(b)   Explain the major methods for setting an advertising budget.                     (9)

2.     (a)    What  are  adyertising`  appeals?  Discuss  different  types  of  advertising .

app eals.                                                                                                                               (9)

a)   Explain the key elements of.a print advertisement copy.                             (9)

OR

(a)    Discuss the role of advertising copy in effective communication.               (9)

(b)   Describe the elements of a]broadcast advertisemen.t copy.                          (9)

3.     (a)   What are the major types of advertising media? Discuss their merits.     (9)
E=

(b)   Explain the factors influencing media choice in advertising.

OR

(a)   Discuss the demerits of major advertising media types.
\

(b)   What is media schedLiling? Explain different types of medi.a.^scheduling.

(9)

(9)

(9)

4.     (a)   Why  is  measuring  advertising  effectiveness  important?  Discuss  its
rationale.                                                                                                                          (9 )

(b)   Explain   the   pre-te§tifig   techhiq-ties   Ll§e~d.  t6   evaltlate   adver~ti-sipg
effeq?tivefiess.                                                                                                                   ,I       (9)

OR
1

(a)    Discuss the methods to evaluate the sales effects of advertising.            .  (9)
7}+

(b)   Describe the post-testing techp.iques for measuring advertising effectiv,eness.

(9)
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5.     Write shoft notes on the following :

(a)   Integrated marketing communication

a)   Target audience selection

(c)   Role of Advertising Stalidards Cotmcil of India (ASCI)

(d)    Social aspects of adverti.sing in India

(e)    Types of advertising. agenofes
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(iF) xp iin th rd. i* gil q{ ed afrfroi (9)

(iF) rmgivfflT€7 flfeqT"ifriifeHedRiqlenaei      (9)
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