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1. (a) Elaborate how Branding offers several benefits to It

customers and firms? ®)

~ R TN G o~

() Wrilier s yeeRT iR @ wmwen hm (12)

(b) How has branding evolved over the period, explain

any two challenges of branding in the current (@) wie sufdrderr WA T aRefa a7 98 frdr
&
age? (10) ' e & g =Y o wwr 37 (12)
OR
4. (F) TEH IO T WA W A W R AR A
(a) Define ‘Brand’, and state how Branding differs |, WE IS B TR 0 = DRw (12)
from Brand Management? ®
_ _ o . . (@) o wis & weRie W W % RReT e @ 87
(b) Explain various brand elements and criteria for ? .
y 12
selecting brand elements. (10) ¢ ’ 4 - (12)
§ ot
2. (a) Explain the process of building a brand. Also, state j‘
¥

the various considerations to be kept in mind while (%) siT o= E H FIURIN T ERAT HRT (8)
designing different brand- elements. (10) '

(@) (i) s® sifse (i) o R — o fRood

(b) What are the different ways to position a brand R . . (8)

in the market? Provide examples of different

brand Positioning strategies used by real market () DT AT PR D FER, T F TS A Wi
W DY @A T I Y W BY Wl T B

(8)

companies. ®)

OR

P.T.O.

s e S et 2 A S e S P,




4433 6 - -

(@) TR ¥ FE A T wor & AT W@ w37

1151 ol 17l e .1 M R 1 G W G T
e AREHT WRIRAE & SeE YoM il (8)

a

(%) wE AR Redie IR BRE B W@
FEN A ATT e o B SUER IWE ST @
siata O & Fw aftmfn ®cde ReeT o o
SETHT B (10)

(@) S @ W PR & @ dw AR

(4x2=8)

(i) =iz AfmPR 3k we A
(i) wis = AT ok YRR

(%) T IR T EE N T R TR R oW
YEETRUT WEIEl o SR i) (8)

(@) ST TEHA ¥ U 1 AR 87 98 Sy fo s
TRIER WAIEA o SR = R B (8)

(a1) ol WRT WA @ ue sk famer @ €7 (8)
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(a) Define brand positioning statement. Provide your
advice for a company that is required to design a
positioning statement for pens- under the gifting.

product category. (10)

(b) Differentiate between the following with examples :
(4x2=R)

(i) Brand Positioning and Brand Repositioning

(ii) Rebranding and Repositioning of a Brand

(a) Explain different types of brand Reinforcement

strategies as provided by Kevin Keller. 8)

(b) What do you mean by Brand Hierarchy? Explain

why brands go for revitalization strategies. (8)

(c) What are the Pros and Cons of Individual Branding
Strategy? ®)

OR

(a) Explain the strategic Brand Management Process.

(12)

P.T.O.
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(b) What does Brand Architecture Strategy define?

How is it created for a brand? 12)

4. (a) Explain Brand Equity with an example. Also,

explain the components of brand equity. (12)

(b) What are the different ways to measure the

performance of a brand? (12)
OR

(a) Explain the concept of the Brand Value Chain.

®)
(b) Write short notes on:
(i) Brand Audit
(ii) Brand Equity ®)

(c) As per Kevin Lane Keller, explain how a customer

perceives and responds to a brand. ()

5. Explain with suitable examples, how evolving

technologies are facilitating global brands. (6)

P U

RSy
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OR

How does social media help in Brand management?

(6

1 (=) R @ saed for wifdn fee we wEs sk waE @
wE AT VG w87 (8)
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(=) ‘wis’ = qRfte ik, ik o7 waEd fr sk wie
waw ¥ T we fer 37 (8)
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