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Instructions for Candidates

1.

Write your Roll No. on the top immediately on receipt of this question paper.

2. All questions carry equal marks.

3. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) Explain the various marketing philosophies by citing relevant examples for

(b)

(2)

(b)

each.

Understanding the micro environment is crucial for the smooth operations of
the organisation. Discuss the several factors considered under micro
environment.

OR

“An understanding of the macro environment is essential for long-term
marketing planning.” Justify your answer by explaining several factors
considered under macro environment with real-world examples.

“Marketing Mix is not same for goods and services”. Do you agree with the
statement? Explain the marketing mix for services. (9+9)
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2. (a) Describe the several stages in consumer buying decision process in the case
a luxury product.

(b) Segmentation, Targeting and Positioning are the crucial steps in market
selection. Explain the Segmentation, Targeting and Positioning process.

OR

(a) Explain the factors influencing consumer’s buying decisions.

(b) Discuss the several bases'for segmenting consumer markets with appropriate
examples. (9+9)
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3. (a)
(b)

(2)
()

Explain the several stages of the product life cycle.

Explain the concept of product mix and its various components with relevant
examples.

OR
Discuss the classifications of consumer product with suitable examples.

Discuss the several factors affecting price of a product. (9+9)
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4. (a)

(b)

(2)

(®)

Penetration pricing and skimming pricing are the commonly used pricing
strategies for new products. Discuss each in detail along with suitable
examples.

Discuss the several factors affecting channels of distribution.

OR

Describe the main promotion tools and which one works best for service
sectors.

Describe the various stages in the communication process. (9+9)
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5. Write short notes on any THREE of the following :
(a) Ethical Marketing
(b) Rural Marketing
(¢) Sustainable Marketing
(d) Digital Marketing
(e) Distribution Logistics Decision (6+6+6)
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