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5. What are the different stages of the product life
cycle? Discuss the marketing strategies adopted during Name of the Paper : Apparel Marketing and
the product introduction stage? (18) ‘, Merchandising
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6. What are the key responsibilities of a merchandiser in

the garment industry? How do they coordinate with Duration : 3 Hours Maximum Marks : 90

different departments like production, design, and

sales? (18) Instructions for Candidates
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1. Write your Roll No. on the top immediately on receipt

of this question paper.

2. Attempt five questions in all.
7. Write detailed notes on any one of the following:(18)

(i) Brand attributes | 3. Each question carries equal marks.
(i) Product Classification 4. Read the questions carefully. Answer with illustrations
(iii) Sales promotion " wherever required.

* ¥ et g W | e e 5. Answers may be written either in English or Hindi;
(i) s FRvE but the same medium should be used throughout the
(i) I ST paper.
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Write notes on any three of the following:(3x6=18)
(i) Brand

(ii) Publicity

(iii) 4P of marketing

(iv)Production Concept

(v) Franchise store
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2.

Differentiate between any three of the following:
(3%x6=18)

(i) Cost-based and demand-based pricing

(ii) Staple, fashion and seasonal merchandise.
(iii) Organised and unorganised retail

(iv)Long term and short term fashion forecasting
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Discuss the advantages of market segmentation in
developing targeted marketing strategies. Describe the
various methods of segmenting a market. (18)
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What is fashion trend forecasting, and why is it
important in the fashion industry? Discuss the
qualitative forecasting methods that contribute to
predicting fashion trends. (18)
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