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Note. : — Answers may be written either in English or in Hindi; but the same |

medium should be used throughout the paper.
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Attempt five questions in all.
Each question carries equal marks.

Read the questions Acareful’ly.

Answer with illustrations wherever required.
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1.

(2)

Write notes on any three of the following :

(@) Marketing concept

(@) Tangible and Intangible product
(@it) Advantages of a strong brand
(fv) Distribution Channels

(v) Organised retail.
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Differentiate between any three of the following :

(i) Consumer Goods and Industrial Goods

(Z1) Brand Image and Brand Personality

(i) Advertising and Publicity

(iv) Long-Term and Short-Term fashion forecasting.
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Describe the relationship between segment:zfion, targeting, and positioning.

How do these three concepts work together to create an effective maketing

strategy ? _ 18
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What is fashion trend forecasting and why is it important in the fashion

industry ? Describe the process of Fashion trend forecasting. 18
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What are the different stages of the product life cycle ? Discuss the marketing

strategies adopted during the decline stage. . 18
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What is assortment” planning in retail and why is it important for retailers
to develop an effective assortment strategy ? Discuss the key elements and

strategies of assortment planning in apparel retail. 18
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Write a detailed notes on any one of the following : 18
@ 4 Ps of marketing
(@) Qualitative fashi.OH forecasting

(7if) Non-store retail formats.
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