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Attempt ffz;e questions in all.

Each question caries equal marks.

Read  the  questions` carefully.

Answer with illustrations wherever required.
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1.     Write  notes  on  any ffrree  of the  following  :

(Z)     Marketing  cone.ept

(ZZ)    Tangible  and  Intangible  product

(I.I.Z')  Advantages  of 'a  strong  brand

(I.zJ)   Distribution  Channels

(u)    Qrganised retail.

fi± i a fas.th q{.fan fafts :
\

(I.)    iin  3TqqTrm

tz.zt   ti  3ife  tiTS FT

tz-z.zt   qF qng is aT fflq

tz.vj  fin Hffl

(1,)  ife igr,
2.     Differentiate  between  any *faree  of the  following  :

(i)     Consumer  Goods  and  Industrial  Goods

(a.i)    Brand  Image  and  Br.and  Personality

(I.I.i)  Advertising  and  Publicity

(jzJ)   Long-Term  and. Short-Term fashion forecasting.
`
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3`.     Describe  the  relationship  between  segmentrf; ion,  targeting,  and  positioning.

How  do these thr.ee  concepts  work together to  create  an  effective  maketing

strategy?                                                                                                                         18

fa9]iffl, aarfu 3ife ien-fiefu aT rfu diq iFT ch qfif*i  nlF iT9Tffi fin

TUTffi ch aT fas a th edqTFTo F HTq ae q5iq ffl a  7

4. -   What  is  fashion  trend  forecasting  and why  is  it  important  in  the  fashion

industry? Describe the process  of Fashion  trend forecasting.                        18
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5.     What are the different stages of the product life cycle ? Discuss the marketing

strategies  adopted  during the  decline  stag.e.                                                    .18
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6.     What is assortment``planning in retail and why is it important for retailers

to  develop  an  effective  assortment strategy ? Discuss the key elements. and

strategie.s  of assortment planning in apparel retail.                                         18

nglr tr i qTffi" rfu fflT a 3ife nglr ian3# aT iae F HqTffi qTffiffl ffi

frfu ffiliT Ffi qEed a  7 Tftem ng{r tr fi qTff" in aT ilgr- fia 3it

`u[,A,rtlqi TR rd ap`i

7.       Write a detailed notes on.any o7ze.of the following  :

(z)`     4 Ps of marketing

a.z.)     Qualitative fashion forecasting

(z.z.I.)    Non-store retail formats.
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