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Instructions for the students:

1. This question paper contains 5 questions.

2. All questions are compulsory.

3. Each question carries 12 marks.

4. Internal choice is provided in each question. Attempt only one option in each.
Duration: 2 Hours Total Marks: 60

Q.1. (a) Define micro-influencers and explain how they are useful for niche marketing?

(12Marks)
OR

(b) Compare micro-influencers and macro-influencers in terms of return on investment (ROI).
(12 Marks)

Q.2. (a) Design a podcast marketing campaign for a self-help or fitness brand. (12 Marks)

OR

(b) Create a podcast outline for a five-episode mini-series on youth mental health. (12 Marks)

Q.3. (a) Explain the use of performance metrics like bounce rate and average session time (12 Marks)
OR

(b) Differentiate between applause rate and amplification rate with examples. (12 Marks)

Q.4. (a) Describe three tools used to schedule and monitor campaigns. (12 Marks)

OR
(b) What is the utility of Google Analytics in measuring campaign success? (12 Marks)

Q.5. (a)Critically analyze the social media ethics followed by influencers in brand promotions. (12
Marks)

OR

(b) Examine three ethical codes that should be followed by marketers and influencers alike.
(12 Marks)
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