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Instructions for Candidates
1.  Write your Roll No. on the top immediately on receipt of this question paper.

2. All questions carry equal marks.
3. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) “Social media marketing has become a major driver of consumer decisions,
with brands influencing users through targeted ads and engaging content”.
Based on the given statement, explain how social media marketing influences
consumer purchasing behaviour. 20)

OR

(b) “Influencers have become pivotal in marketing, often reaching niche audiences
effectively”. Based on the given statement, elucidate to what extent influencer
marketing can replace traditional advertising. (10)

(c) “A social media marketing strategy should always prioritize sales and
conversions.” Do you agree or disagree? Why? (10)
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2. (a) “Storytelling in marketing creates emotional connections, making campaigns
more memorable”. In light of the given statement, describe storytelling’s role
in successful social media marketing. (10)

(b) “The only metric that truly matters for social media marketing is return on
investment (ROI).” Do you agree or disagree? Why? (10)

OR

(c) “The 70/20/10 rule suggests dedicating 70% of content to core value-adding
topics, 20% to curated or shared content, and 10% to experimental ideas”.
Is the given statement correct? If yes, explain how adhering to the 70/20/10
rule improves a brand’s content strategy on social media. (20).
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3. Write short notes on any four : (5%4=20)
(a) Conversion Rate (b) Amplification Rate
(c) Applause Rate (d) Steps in the SMM Plan
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