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1.  Write your Roll No. on the top immediately on receipt
of this question paper.

2. Answers may be written either in English or Hindi;

but the same medium should be used throughout the

paper.
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1. (a) What is marketing communication? How can

a marketer ensure effective communication?

©)

(b) Explain any two types of response hierarchy model.
Which one do you consider as the best? Give

reasons. ®
(OR)

(a) Define Advertising and give the features of

advertising. 9)

(b) Define communication. Why is it important for
the advertisers to understand how its interactive

model works? €)
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Which advertising media would be best suited for
advertising the following products in India? Give

reasons in support of your answers: (Any three)
(3x6=18)

(a) Detergent cake
(b) Life insurance policies
(c) Fertilizer

(d) New luxury car
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4. (a) “The marketers are showing great interest for , (@)

product placement advertising”. Discuss. 9

(b) Explain the concept of an ad agency. Why should

marketers use the services of an ad agency?

©)
(OR)

(a) When was Advertising Standards Council of India

formed and with what objectives? €))

(b) Define the consumer jury method. What are its

strengths and weaknesses? 9
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(a) How to classify advertising based on Geographic

selectivity, Target audience. 9

(b) Distinguish between advertising and publicity.
®

(OR)

(a) What do you mean by DAGMAR approach?
Explain the advantages of DAGMAR approach.

®
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(b) How is the advertising budget allocated and under
what heads? ©)
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(a) What are the various types of appeals used by
advertisers? Explain them with the help of

examples. 9

(b) What are the various elements of a print copy?
What role do they play in increasing the

effectiveness of copy? ®
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(OR)

(a) What do you mean by advertising copy? Explain

the various types of advertising copy. )

(b) Discuss the various factors affecting the choice

of an appropriate media for advertising. )
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